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Annual Assessment 17-18 

Sport Management 

Program Profile 
Program Mission Statement 
Please insert your program mission statement here 
 
 
Program Data 
 
Delivery Method 
 
Traditional On Campus (selected) 
Online  
Hybrid  
 
 

 Minors 

 

Majors 

2017-18 

 

7 24 

2016-17 15 

 

39 

 
Concentrations 2016-17 
If your program contains concentrations, please list the concentrations and the number of students identified within each 
concentration. 
 

No concentration 

 
 
Concentrations 2017-18 
If your program contains concentrations, please list the concentrations and the number of students identified with each 
concentration. 
 

No concentrations 

 
 
Student Demographics 
Program goals for student retention, persistence and degree completion are? What do the persistence numbers mean to 
the faculty in the program? Are your persistence numbers what you expected? If not, how could the numbers be 
improved? What is the optimal enrollment for the program? 
 

I think the major will continue to grow as this is the most popular major for athletes.  With the new concentrations, 
students will be able to be more confident in their career paths. 
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Is the Program Externally Accredited 
 
Yes  
No (selected) 
 
External Accreditation 
Name the Accrediting Agency or entity including the last review/approval. Is there an accrediting body for the field of 
study? If yes, what is the name of the group. Is the program seeking accreditation?If no, why? 
 

None 

 

Program Assessment 
Standard/Outcome 

Identifier Description 

WWU2016.1 Major Field Competence: Students will demonstrate excellence in an academic or professional discipline, 
and engage in the process of academic discovery. 

WWU2016.2 Ethics: Students will exhibit values and behaviors that address self- respect and respect for others that will 
enable success and participation in the larger society. 

WWU2016.3 Self-Liberation: Students will develop an honest understanding and appreciation of themselves and others 
resulting in an ability to make individual decisions. 

WWU2016.4 Lifelong Education: Students will possess an intellectual curiosity and desire for continual learning both 
within and beyond formal education in preparation for participation in a global society. 

 
Additional Standards/Outcomes 

Identifier Description 

SMG.1 Apply management, leadership, and organizational concepts, principles, and theories in directing a sport 
organization. 

SMG.2 Design, analyze, and evaluate research in sport. 

SMG.3 Understand, apply, and analyze legal concepts and principles in sports. 

SMG.4 Construct and utilize marketing concepts and principles in marketing sport. 

SMG.5 Identify and analyze the current issues and problems facing sport. 

SMG.6 Apply fiscal management practices in managing a sport organization. 

SMG.7 Function as an ethical practitioner in the sport industry. 

SMG.8 Demonstrate advanced knowledge, skills, and competencies in a practical (internship) sport organizational 
setting. 

 
 
General Education Alignment to Program 
How do the General Education criteria align with the Program Objectives? What courses within your program build upon 
skills learned in general education courses (please list the program course and the general education criteria). The 
General Education clusters are: Critical Analysis, Creative Expression, Quantitative Inquiry, and Society & the Individual. 
See attached for more detailed breakdown. 
 

Sport Management draws on the skills gained in the General Education Program.  Students must be able to analyze data 
for value and critique the work of others in the field of study.  Sport Management students must be able to quantitatively 
and qualitatively assess research.  As sport management professionals, they must be able to related to a diverse culture, 
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communicate effectively (written and orally), strive for ethical behavior and draw from historical events that 
impacted failure and success of those that have come before them in the sport management field.  

GE_Cluster_Descriptions_FINAL_Version_Approved.docx 

 
 
 

Curriculum Map 
A - Assessed 
R - Reinforced 
I - Introduced 
M - Master 
 
Curriculum Map 

 
SMG 
100 

SMG 
310 

SMG 
321 

SMG 
390 

SMG 
406 

SMG 
412 

SMG.1 Apply management, leadership, and organizational 
concepts, principles, and theories in directing a sport 
organization. 

I R R M A, M  

SMG.2 Design, analyze, and evaluate research in sport. I R R A M R 

SMG.3 Understand, apply, and analyze legal concepts and 
principles in sports. 

I R, A 
 M R R 

SMG.4 Construct and utilize marketing concepts and principles 
in marketing sport. 

I 
 

A, M M R  

SMG.5 Identify and analyze the current issues and problems 
facing sport. 

I, A R R M R, M R 

SMG.6 Apply fiscal management practices in managing a sport 
organization. 

I 
 

R M R A, M 

SMG.7 Function as an ethical practitioner in the sport industry. I A, M R M M R 

SMG.8 Demonstrate advanced knowledge, skills, and 
competencies in a practical (internship) sport organizational 
setting. 

I 
  A, M   

 
 

 
SMG 
450 

SMG 
451 

SMG.1 Apply management, leadership, and organizational concepts, principles, and theories in 
directing a sport organization.   

SMG.2 Design, analyze, and evaluate research in sport. 
  

SMG.3 Understand, apply, and analyze legal concepts and principles in sports. 
  

SMG.4 Construct and utilize marketing concepts and principles in marketing sport. 
  

SMG.5 Identify and analyze the current issues and problems facing sport. 
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SMG.6 Apply fiscal management practices in managing a sport organization. 
  

SMG.7 Function as an ethical practitioner in the sport industry. 
  

SMG.8 Demonstrate advanced knowledge, skills, and competencies in a practical (internship) sport 
organizational setting.   

Assessment Map 
Assessment Map for Curriculum Map 

SMG.1 Apply management, leadership, and organizational concepts, principles, and theories in directing a sport 
organization. 

 
 

SMG 406   

Assessment 
Measure 

Criterion Attachments 

Direct - Class 
Assignment 

80% of the class to achieve 
80% for the written project 

SMG_406_Artifact_project___Presentation_rubric_Fal__6_.docx 

 
 

 

 

SMG.2 Design, analyze, and evaluate research in sport. 

 
 

SMG 390   

Assessment Measure Criterion Attachments 

Direct - Case Study 80% will achieve 80% on their project 
 

 
 

 

 

SMG.3 Understand, apply, and analyze legal concepts and principles in sports. 

 
 

SMG 310   

Assessment 
Measure 

Criterion Attachments 

Direct - Class 
Assignment 

80% of the students will achieve 80% or higher 
on the project 

Risk_Management_Manual_rubric__2_.docx 
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SMG.4 Construct and utilize marketing concepts and principles in marketing sport. 

 
 

SMG 321   

Assessment 
Measure 

Criterion Attachments 

Direct - Class 
Assignment 

80% of the students will achieve an 80% of 
above on the project 

SPORT_MARKETING_PLAN_RUBRIC__2_.docx 

 
 

 

 

SMG.5 Identify and analyze the current issues and problems facing sport. 

 
 

SMG 100   

Assessment 
Measure 

Criterion Attachments 

Direct - 
Presentation 

80% of students 
will reach a 
benchmark of 
85% on this 
presentation 

SMG_100_CHAPTER_CRITICAL_THINKING_Facilitation_rubric_Spring_2018.docx 

 
 

 
 

SMG.6 Apply fiscal management practices in managing a sport organization. 

 
 

SMG 412   

Assessment 
Measure 

Criterion Attachments 

Direct - Case Study 80% of students will earn 80% or 
higher on project 

SMG_412_Budgetary_evaluation_project_rubric__3_.docx 

 
 

 
 

SMG.7 Function as an ethical practitioner in the sport industry. 

 
 

SMG 310   

Assessment Measure Criterion Attachments 

Direct - Quiz/Exam 80% of the students would score 80% of higher on the two course exams 
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SMG.8 Demonstrate advanced knowledge, skills, and competencies in a practical (internship) sport organizational setting. 

 
 

SMG 390   

Assessment Measure Criterion Attachments 

Direct - Presentation 90% of students should achieve a rate of 90% or higher Senior_Showcase_document.docx 

 
 

 
 

Assessment Findings 
Assessment Findings for the Assessment Measure level for Curriculum Map 

SMG.1 Apply management, leadership, and organizational concepts, principles, and theories in directing a sport 
organization. 

 
 

SMG 406     

Assessment 
Measure 

Criterion Summary Attachments of 
the Assessments 

Improvement 
Narratives 

Direct - Class 
Assignment 

Has the criterion 80% 
of the class to 
achieve 80% for the 
written project been 
met yet? 
Not met 

50% of the class achieved the 80% 
benchmark. 25% of the remaining 
half earned 76-77%, so it was very 
close to have 3/4 of the group get to 
the mark 

SMG_406_Artifact
_assessment_ben
chmark_status_Fa
ll_2017.xlsx 

- Curriculum 
Revision: More 
APA & source 
integration 
earlier (mainly 
SMG 100) as in 
first semester, 
was not familiar 
with what 
student skills 
were 
 

 
 

 

 

SMG.2 Design, analyze, and evaluate research in sport. 

 
 

SMG 390     

Assessment 
Measure 

Criterion Summary Attachments of 
the Assessments 

Improvement 
Narratives 
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Direct - Case 
Study 

Has the criterion 80% 
will achieve 80% on 
their project been met 
yet? 
Not met 

Did not have students complete 
research project due to addition of 
new courses which would include 
this assessment component 

  

 
 

 

 

SMG.3 Understand, apply, and analyze legal concepts and principles in sports. 

 
 

SMG 310     

Assessment 
Measure 

Criterion Summary Attachments of the 
Assessments 

Improvement 
Narratives 

Direct - 
Class 
Assignment 

Has the criterion 80% 
of the students will 
achieve 80% or 
higher on the project 
been met yet? 
Not met 

67% of the 
students achieved 
the benchmark with 
their project. The 
remaining percent 
achieved 75% -
80% 

310_Assessment_Scores_for_ 

VIA_Spring_2018.xlsx 

- Revise Assignment 
for Assessment: Will 
re-tool project into 
multiple due dates, 
requirement for 
meeting with faculty 
versus suggestion to 
ensure content topics 
to be addressed  
 

 
 

 

 

SMG.4 Construct and utilize marketing concepts and principles in marketing sport. 

 
 

SMG 321     

Assessment 
Measure 

Criterion Summary Attachments of the 
Assessments 

Improvement 
Narratives 

Direct - Class 
Assignment 

Has the criterion 80% 
of the students will 
achieve an 80% of 
above on the project 
been met yet? 
Not met 

50% of the 
students met the 
benchmark 
percentage while 
the other half was 
all within 7 
percentage points 

SMG_321_Marketing_plan_S
pring_2018_assessment_sco
res.xlsx 

- Curriculum Revision: 
With new curriculum 
model for junior college 
students & students in 
SMG minor, most had 
not had a marketing 
course before. Working 
with Business program 
& others to develop a 
possible 'suggested 
minor' package of 
courses to off-set the 
recent changes 
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SMG.5 Identify and analyze the current issues and problems facing sport. 

 
 

SMG 100     

Assessment 
Measure 

Criterion Summary Attachments of the 
Assessments 

Improvement 
Narratives 

Direct - 
Presentation 

Has the criterion 80% 
of students will reach 
a benchmark of 85% 
on this presentation 
been met yet? 
Met 

80% of the 
students met the 
benchmark criteria 

SMG_100_Chapter_Critical_
Thinking_Assessment_scores
_Spring_2018.xlsx 

- Curriculum Revision: 
this component will be 
moved to SMG 390 in 
order to do a similar 
project to draw from 
their first-hand 
experiences 
 

 
 

 

 

SMG.6 Apply fiscal management practices in managing a sport organization. 

 
 

SMG 412     

Assessment 
Measure 

Criterion Summary Attachments of the 
Assessments 

Improvement 
Narratives 

Direct - Case 
Study 

Has the criterion 80% 
of students will earn 
80% or higher on 
project been met yet? 
Not met 

62.5% of students 
met the 
benchmark, while 
the remaining were 
within 10% of the 
standard 

SMG_412_Budget_ 

analysis_Assessment_ 

scores_Fall_2017.xlsx 

- Curriculum Revision: 
As with marketing, new 
class for SMG where 
some students 
(transfers & minors) 
had no previous 
finance content outside 
of the intro in a 400 
level course. Working 
with other programs to 
build a supplemental 
minor 
 

 

 

SMG.7 Function as an ethical practitioner in the sport industry. 

 
 

SMG 310     

Assessment 
Measure 

Criterion Summary Attachments of the 
Assessments 

Improvement 
Narratives 

Direct - Has the criterion 33% of students SMG_310_Exam_scores_for_ - Revise Assignment 



10 

Quiz/Exam 80% of the students 
would score 80% of 
higher on the two 
course exams been 
met yet? 
Not met 

met benchmark -
25% of remaining 
close 

Assessment_Spring_2018.xlsx for Assessment: Only 
had two exams 
scheduled, will likely 
move to 3 or 4 exams 
to spread out content 
better.  
 

 
 

 
 

SMG.8 Demonstrate advanced knowledge, skills, and competencies in a practical (internship) sport organizational setting. 

 
 

SMG 390     

Assessment 
Measure 

Criterion Summary Attachments of the Assessments Improvement 
Narratives 

Direct - 
Presentation 

Has the criterion 90% 
of students should 
achieve a rate of 90% 
or higher been met 
yet? 
Met 

89% of 
students met 
the benchmark 

SMG_390_Internship_presentation_ 

Assessment_scores_Spring_2018.xlsx 

- Curriculum 
Revision: This 
component will be 
moved along to 
SMG 450 
 

 
 

 
 
Analysis of the Assessment Process 
Describe your assessment process; clearly articulate how the program is using course work and or assessment day 
activities for program assessment. Note any changes that occurred to that process since the previous year. Discuss what 
activities were successful at assessment and which ones were not as helpful and why. Please include who met to discuss 
the changes (unless you are a program of one person) and when you met. – Include a discussion on the process for 
collection and analysis of program data. 
 
 
Improvement Narrative List 
 
Assessment Findings for the Assessment Measure level 

Standard/Outcome SMG.1 Apply management, leadership, and organizational concepts, principles, and theories in 
directing a sport organization. 

Legend A 

Course/Event SMG 406 

Assessment 
Measure 

Direct - Class Assignment 

Assessment 
Findings 

Not met 

Improvement 
Narrative 

 
 

Improvement 
Type 

Summary 
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Curriculum 
Revision 

More APA & source integration earlier (mainly SMG 100) as in first 
semester, was not familiar with what student skills were 

 
 

 

 

Standard/Outcome SMG.3 Understand, apply, and analyze legal concepts and principles in sports. 

Legend A 

Course/Event SMG 310 

Assessment 
Measure 

Direct - Class Assignment 

Assessment 
Findings 

Not met 

Improvement 
Narrative 

 
 

Improvement Type Summary 

Revise Assignment for 
Assessment 

Will re-tool project into multiple due dates, requirement for meeting 
with faculty versus suggestion to ensure content topics to be 
addressed 

 
 

 

 

Standard/Outcome SMG.4 Construct and utilize marketing concepts and principles in marketing sport. 

Legend A 

Course/Event SMG 321 

Assessment 
Measure 

Direct - Class Assignment 

Assessment 
Findings 

Not met 

Improvement 
Narrative 

 
 

Improvement 
Type 

Summary 

Curriculum 
Revision 

With new curriculum model for junior college students & students in SMG 
minor, most had not had a marketing course before. Working with Business 
program & others to develop a possible 'suggested minor' package of courses 
to off-set the recent changes 

 
 

 

 

 

Standard/Outcome SMG.5 Identify and analyze the current issues and problems facing sport. 

Legend A 

Course/Event SMG 100 
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Assessment 
Measure 

Direct - Presentation 

Assessment 
Findings 

Met 

Improvement 
Narrative 

 
 

Improvement 
Type 

Summary 

Curriculum 
Revision 

this component will be moved to SMG 390 in order to do a similar project 
to draw from their first-hand experiences 

 
 

 
 

Standard/Outcome SMG.6 Apply fiscal management practices in managing a sport organization. 

Legend A 

Course/Event SMG 412 

Assessment 
Measure 

Direct - Case Study 

Assessment 
Findings 

Not met 

Improvement 
Narrative 

 
 

Improvement 
Type 

Summary 

Curriculum 
Revision 

As with marketing, new class for SMG where some students (transfers & 
minors) had no previous finance content outside of the intro in a 400 level 
course. Working with other programs to build a supplemental minor 

 
 

 

 

Standard/Outcome SMG.7 Function as an ethical practitioner in the sport industry. 

Legend A 

Course/Event SMG 310 

Assessment 
Measure 

Direct - Quiz/Exam 

Assessment Findings Not met 

Improvement 
Narrative 

 
 

Improvement Type Summary 

Revise Assignment for 
Assessment 

Only had two exams scheduled, will likely move to 3 or 4 exams 
to spread out content better. 
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Standard/Outcome SMG.8 Demonstrate advanced knowledge, skills, and competencies in a practical (internship) 
sport organizational setting. 

Legend A 

Course/Event SMG 390 

Assessment Measure Direct - Presentation 

Assessment Findings Met 

Improvement 
Narrative 

 
 

Improvement Type Summary 

Curriculum Revision This component will be moved along to SMG 450 

 
 

 
 

Program Activities 
Student Performance Review 
Describe the department assessment day activities if not already described previously. Please articulate the nature of the 
assessments are conducted, explain the process for assessment that happens on these two days. Include the schedule of 
assessment day for your program. What does the data and outcomes tell you? What changes will you make as a result of 
the data? What areas are successful for the program? 
 

As it was my first year on campus & the first year of the curriculum, in order to find out what the overall content knowledge 
was, students took a multiple choice exam based on the courses in the concentration. The data is a little inconclusive due 
to the changes that have been made, as there is no cohort situation, so some students had taken marketing, finance and 
management courses from the business program, while others had not, no matter their standing as so, jr. or sr. Next year 
I will have a question where upper-class students on the old curriculum guide mark classess they have taken in business 
to be able to have some comparison, otherwise it will be until all students are on the newer guide to get a better idea. 

I was also unaware that there was an assessment day until a faculty meeting a few weeks before the date, thus the 
schedule was put together rather hastily 

  

 
 
Student Performance Review Schedule 
Upload the program schedule for students during Performance Reviews. 

SMG_Assessment_days_schedule_Spring_2018.docx 

 
 
Senior Showcase 
Describe program Senior Showcase activities if not detailed previously in the report? What benefit does the program gain 
from the activities? What if any assessment of students happens during this event? What changes if any will occur due to 
what is learned by faculty on Senior Showcase? 
 

This year, SMG students presented the highlights of their internships in front of their peers during the senior showcase. 
They were provided the framework of a powerpoint & each met with me a week out to ensure that all questions were 
asked/answered. The benefit of the program was both for myself, as some of these internships were completed before I 
arrived, and SMG students get to see what their peers are actually doing as they prepare for their entry into the working 
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world or graduate school. The students presenting were able to get more experience in front of a large audience and 
refine what they might include in a cover letter for a position that relates to their internship. 

Any changes - I was pleasently surprised with the attendance of the students (it was also a LEAD event & I got snacks so 
that helped) and impressed with the work and communication that the presenters put into it. We went over the protocol 
during the student review days to try & avoid confusion, that seemed to really help. I think that event was a success, so 
we'll probably repeat the process next year. 

 
 
Assessment Rubrics 
Upload rubrics used for Senior Showcase or Student Performance Reviews for student assessment. 

Senior_Showcase_document.docx 

 
 
Service Learning 
Does the Program include projects/ course content that uses the philosophy of service learning? 
Yes (selected) 
No  
 
Service Learning Component 
If so, how is service learning infused in the coursework within your department? Is service or community engagement in 
the program mission? Describe the Service Learning Activities that your students and department engaged in this past 
year. How did the activities improve student learning? How did the activities benefit the community? 
 

The SMG 100 Introduction to Sport Management course has volunteer experiences built into the gradebook. Students are 
to complete at least two, two-hour volunteer experiences that can connect to an area of future professional interest. 
Students across the EXS program (including SMG students) were a part of a Special Olympcs bowling event at the Fulton 
Bowling Center. 

I'm looking to get students more heavily involved in both the Woods & Fulton community as it is a positive reflection on the 
program - Special Olympics Area Director Diane Brimer sent me an email commenting on our WWU students. That led to 
an internship for one of the SMG students in the Spring & another positive comment in front of the State Director at an 
event. Not to mention, it gets students hands-on experience within their given field where they can connect the class 
content to what their roles are. 

There are many underserved sport and physical activity settings, especially in rural areas like mid-Missouri. Most sporting 
activities wouldn't exist without volunteers, so the more we can get students plugged in to these entities, the better for 
both parties. 

 
 
LEAD Events 
Highlight lead events sponsored by program faculty that are connected to program or general education objectives for the 
past academic year. Include a total number of lead events program faculty sponsored. 
 

Lead events that were put together by the SMG program included content related to Title IX, breaking racial barriers in 
sport, social activism, financial aspects, disabilty, LGBT. 11 events were sponsored by SMG faculty 

 
 
Student Accomplishments 
Highlight special examples of student successes in the field (academic: mentor-mentee, conference presentations, 
competitive internship, journal acceptance; extra-curricular: horse show championship, art exhibit). This is for any 
accomplishments that a student achieved outside of course work or the normal expectations of student success. 
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The SMG program had several student-athletes receive academic accomplishments - NSCA All American athlete award - 
1, NAIA scholar-athletes: baseball = 3, men's golf = 1,  All-AMC men's basketball = 1, women's basketball = 2, track/field 
= 2, women's golf = 1, women's basketball = 1 as well as Emil S. Liston Award winner for female basketball players 

 
 
Faculty Accomplishments 
Highlight special examples of faculty success in the profession/field/content area. This is for any accomplishment of a 
faculty activity/research/professional nature. 
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