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Annual Assessment Report 
Program Profile for BAD 
 

 2012-2013 2013-2014 

Majors (total, majors 1,2,3) 99 106 

Minors 78 73 

Concentration: Accounting 11 14 

Concentration: MIS 11 7 

Concentration: 

Economics/Finance 
19 13 

Concentration: Marketing 34 29 

Concentration: MGMT 33 33 

Full Time Faculty 8 8 

Part Time Faculty 0 2 

 Data in parentheses was provided by program 

Combine all major students. If your discipline has a secondary education certification component, you 

will need to indicate that in the title of this report unless you are submitting a separate report for the 

education component.   

*If your discipline is a major with one or multiple concentrations, that information needs to be 

included as separate content. Report the number of declared students by concentration and each 

concentration will need a separate assessment section.  

Program Delivery (HLC 3A3) 
 

Traditional on-campus X 

Online Program X 

Evening Cohort N/A 

 

 

 
 



   

  

 

Program Retention Numbers:  
 

 

 

 

 

 

 

 

 

 

Retention:  IPEDS definition. (The percentage of students entering fall freshman year who are retained 

through the fall of the sophomore year) This does not include transfers. 

Persistence: the number of students who continue to make progress towards the degree from year to 

year within the program. 

Graduation Rate: from the incoming fall cohort of students how many graduated within 4 and 6 year 

national average 

Analysis: 
Program goals for student retention, persistence and degree completion are what the BAD faculty 

expected for the past year. The persistence numbers mean that we tend to lose students between 

sophomore and junior year. However, after BAD majors enroll in their major and concentration 

courses, they are more likely to complete their degree program. This may be due to BAD faculty 

advising and the faculty-student interaction. BAD faculty continue to encourage and customize each 

major’s program. In addition, the BAD instructors integrate group projects and real world application 

into their upper level syllabi resulting in close faculty student interactions.  

The faculty have identified some areas of improvement based on Assessment Day focus group 

comments. Some of the improvements were to develop a consistent grading system for group work 

and maintain groups with a maximum of 4 members per group.    

Most BAD native and transfers majors can graduate in their expected number of semesters because of 

the minimum number of prerequisites, minimal sequence necessary to complete courses, and 

frequency of core and concentration course offerings. The core courses are offered every semester and 

the concentration courses are offered every year. The faculty coordinate the times so that upper level 

courses are offered at the different times from other upper level courses. Recently, the Institutional 

Research Director published an analysis indicating that transfer student graduation rates in for the 

Year 2009-2014 

Persistence % Freshman to Soph  (2009-2010) 74.1% 

Persistence % Soph to Junior  (2010-2011) 66.8% 

Persistence % Junior to Senior  (2011-2012) 76.2% 

 

Graduation Rate from 6 year cohort.  (2009-2014) ____ / ____ 



   

  

BAD major are higher than other majors, other than education majors, even when all other variables 

were accounted for in the regression analysis.  

Outside Accreditation: 
Is your program accredited by outside accreditor? If “yes”, name the accrediting agency and include 

the cycle for accreditation review. 

Is accreditation available for your program?  Yes. 

Are you making strides to attain accreditation? Yes, we have completed the first part of the ACBSP 

accreditation. 

Program Objectives: (from most recent Assessment Plan) 
Objective 1. Analyze and interpret real-world economic phenomena through the use of basic economic 

theories and tools.  

Objective2.  Manipulate and interpret financial data as they relate to the analysis of financial statements  

(ratio analysis), economic models and market research.   

Objective 3.  Analyze and interpret human dynamics in a business context. 

Objective 4. Communicate clearly both orally and in writing, with demonstrated abilities in leadership, 

persuasive communications (sales skills), and teambuilding. Analyze and interpret real-world 

economic phenomena through the use of basic economic theories and tools.  

Objective 5. Systematically formulate and justify personal positions in relation to management  

decision-making.  

Objective 6. Systematically assess complex issues in relation to business ethics and legal issues.  

Students will be able to formulate and defend personal judgments pertaining to such issues.  

Objective 7. Utilize computer related applications as a business decision-making tool.  

Objective 8. Integrate all the various business principles, concepts and methods.  

 

Concentration: Accounting 

Objective 1. Apply quantitative and qualitative skills to accounting and business problems transferring  

knowledge from one situation to another. 

Objective 2. Evaluate issues relating to the advanced concepts of financial and managerial accounting.  

Objective 3. Analyze financial statements and other communications to determine the strengths and  

weaknesses of a business entity. 

 

Concentration: Advertising and Marketing 

Objective 1. Analyze, design and apply the budget models/methods as it pertains to business processes,  

such as marketing, advertising, sales and public relations expenses.  

Objective 2. Apply marketing and advertising concepts to effectively implement promotional activities  

in making wide-ranging business decisions. 

 



   

  

 

Concentration: Economics & Finance 

Objective 1.  Apply economic principles and analytical concepts to solve economic problems, and  

formulate a perspective on contemporary financial regulation and monetary policy. 

Objective 2. Develop a personal financial plan integrating budgeting, taxation, risk & insurance,  

investing, retirement planning, and estate planning concepts. 

 

Concentration: Management 

Objective 1. Analyze and interpret human dynamics in a business context by utilizing management  

functions such as planning, leading, controlling, and organizing complex issues facing today’s  

managers.  

Objective 2. Apply and access practical financial information that enables managers to analyze various  

money management issues including investments, insurance, taxes, credit, and other benefits t

 that pertain to employees and organizations.  

 

Concentration: Management Information Systems 

Objective 1. Use information systems (IS) and technology (IT) to help organizations and individuals  

perform more efficiently and effectively. 

 Objective 2. Apply and access practical financial information that enables managers to analyze various  

money management issues including investments, insurance, taxes, credit, and other benefits 

that pertain to employees and organizations.  

Program Objectives Matrix (from most recent Assessment Plan) 
 

 Obj. 1 Obj.2 Obj. 3 Obj. 4 Obj. 5 Obj. 6 Obj. 7 Obj. 8 

ACC240   I-A       

ACC241  I-A       

BUS206 I-A IR-A IR-A IR-A IR-A IR-A  IR-A 

BUS231 I-A I-A I-A    I-A  

BUS321  IR IR IR IR IR IR IR 

BUS332   IR IRM I    

BUS335      R   

BUS351   I R IR R  IR 

BUS415 M M   M M M M 

BUS450 M-A M-A M-A M-A M-A M-A M-A M-A 

ECN251 I        

ECN252 I        

MAT114 I I       

MAT120 I I       



   

  

 

Concentration: Accounting  

 Objective 1 Objective 2 Objective 3 

ACC312 R I I 

ACC319 R   

ACC322 M-A M-A R 

BUS324   M-A 

 

Concentration: Advertising & Marketing 

 Objective 1 Objective 2 

BUS309 RA  

BUS324  RM 

BUS328 R RA 

BUS431 MA MA 

BUS461 MA  

 

Concentration: Economics & Finance 

 Objective 1 Objective 2 

BUS324  R 

BUS435 M-A M-A 

ECN325 R  

ECN355 R  

Concentration: Management 

 Objective 1 Objective 2 

BUS307 RMA RMA 

BUS324  RMA 

BUS421 RMA RMA 

ECN355 RMA RMA 

Concentration: Management of Information Systems 

 Objective 1 Objective 2 

BUS324  R-A 

MIS125 I  

MIS250 I  

MIS325 RM-A  

 



   

  

All objectives must be assessed either yearly or as articulated on a cycle. Objectives are not necessarily 

assessed each time they are listed as a Program objective for the course. The faculty in the program 

determine when the objective will be assessed, in which course, with which artifact, and what if any 

outside assessment will occur.  

Fill in the chart with Program Specific Content- Much of this can come from past annual reports. When 

identifying the methods, consider fall and spring courses and assignments to identify appropriate 

assessments for the objectives.  Best practices recommend multiple measures of assessment for each 

objective. 

Assessment of Program Objectives 
 

Objective 1 Analyze and interpret real-world economic phenomena through the use 

of basic economic theories and tools.  

Methods What methods will be used to collect the data? 

 Peregrine Test on Economics for freshmen (pre-test) and seniors 

(post-test) 

 Collegiate DECA tests (longitudinal analysis of sophomores and 

juniors) 

 CompXM Test (national cross-sectional ranking) 

 Focus Group responses and survey to questions about their 

learning experiences and environment. 

 Rubrics for Stockholder’s Report  

Benchmark What behavior or action will show that students succeed at the objective? 

What are the identified benchmarks that determine student success? 

 Peregrine tests: Inbound and outbound scores will improve from 

freshmen to senior within a 3% range of the national averages. 

 Collegiate DECA (Business Administration Exam) scores: 

Students will maintain at least a 60% average. 

 CompXM: Class average will be greater than 50th percentile. 

 Aggregated student focus group responses will be more positive 

than negative. Most histograms will have an average greater than 

3. 

 External and internal evaluators will assess the students’ work at 

better than 70% on the rubric.   

Data Collected 

(course specific) 

 Explain the specific assignment/portfolio/case study used for assessment 

from course content. Identify the total number of students in the 



   

  

assessment. Refer to specific Rubric if possible and attach to the report. 

Referenced in Analysis Responses 

Data Collected 

(Assessment Day, 

external tests, 

Senior 

Achievement) 

 Explain the activities used out of class for assessment of the objective. 

Identify the total number of students in the assessment and how the 

information is collected.  Reference in Analysis Responses.  

Results/Outcomes   Peregrine tests: Inbound average score was 41% and outbound 

score average score was 45%. 

 Collegiate DECA (Business Administration Exam) scores: 

sophomores scored 68.2% and juniors scored 72.2% 

 CompXM: Class average was 49.50%. 

 Aggregated student focus group responses were more positive 

than negative. Most satisfaction histograms averaged greater than 

3. 

 16 external and internal evaluators’ assessments averaged 7.68 on 

a scale of 1-10.   

Proposed changes 

to the assessment 

process 

Reference Analysis Responses 

Budget needs 

related to the 

objective? 

Are there any budget needs for the program to make the assessment 

more effective? Peregrine Tests for BUS 206 and BUS 450 at $40.00 per 

student and cost of 6 external evaluators ($125.00 per evaluator) 

 

 

Objective 2 Manipulate and interpret financial data as they relate to the analysis of 

financial statements (ratio analysis), economic models and market 

research.   

Methods What methods will be used to collect the data? 

 Peregrine Test for Accounting, Business Finance, Marketing, 

Management, and Quantitative Research Techniques for freshmen 

(pre-test) and seniors (post-test) 

 Collegiate DECA tests (longitudinal analysis of sophomores and 

juniors) 



   

  

 CompXM (national cross-sectional ranking) 

 Collect focus group and survey responses about their learning 

experiences and environment.  

Benchmark What behavior or action will show that students succeed at the objective? 

What are the identified benchmarks that determine student success? 

 Peregrine tests: Inbound and outbound scores will improve from 

freshmen to senior within a 3% range of the national averages. 

 Collegiate DECA (Business Administration Exam) scores: 

Students will maintain at least a 60% average. 

 CompXM: Class average will be greater than 50th percentile. 

 Aggregated student focus group responses will be more positive 

than negative. Most histograms will have an average greater than 

3. 

 External and internal evaluators will assess the students’ work at 

better than 70% on the rubric.   

Data Collected 

(course specific) 

 Explain the specific assignment/portfolio/case study… used for 

assessment from course content. Identify the total number of students in 

the assessment. Refer to specific Rubric if possible and attach to the 

report. Reference Analysis Responses 

Data Collected 

(Assessment Day, 

external tests, 

Senior 

Achievement) 

 Explain the activities used out of class for assessment of the objective. 

Identify the total number of students in the assessment and how the 

information is collected. 

Reference Analysis Responses 

Results/Outcomes  Peregrine tests: Inbound average score was 28% and outbound 

score average score was 38%. 

 Collegiate DECA (Business Administration Exam) scores: 

sophomores scored 68.2% and juniors scored 72.2% 

 CompXM: Class average was 49.50%. 

 Aggregated student focus group responses will be more positive 

than negative. Most histograms averaged greater than 3. 

 16 external and internal evaluators’ assessments averaged 7.79 on 

a scale of 1-10.   

Proposed changes 

to the assessment 

process 

Discuss the Assessment Process, how did the data collection go? Do 

faculty need to modify assignments used for assessment, any changes 

made to Assessment Day activities? This section is on the Assessment 

Process, not the results. Do faculty need to work on rubrics, modify 



   

  

objectives, and realign courses? Reference Analysis Responses 

Budget needs 

related to the 

objective? 

Are there any budget needs for the program to make the assessment 

more effective? See objective 1 

 

 

Objective 3 Analyze and interpret human dynamics in a business context. 

Methods What methods will be used to collect the data? 

 Peregrine Test for Marketing, Management and Communications 

for freshmen (pre-test) and seniors (post-test) 

 Collegiate DECA tests (longitudinal analysis of sophomores and 

juniors) 

 CompXM (national cross-sectional ranking) 

 Collect focus group and survey responses about their learning 

experiences and environment.  

Benchmark What behavior or action will show that students succeed at the objective? 

What are the identified benchmarks that determine student success? 

 Peregrine tests: Inbound and outbound scores will improve from 

freshmen to senior within a 3% range of the national averages. 

 Collegiate DECA (Business Administration Exam) scores: 

Students will maintain at least a 60% average. 

 CompXM: Class average  will be greater than 50th percentile. 

 Aggregated student focus group responses will be more positive 

than negative. Most histograms will have an average greater than 

3. 

 External and internal evaluators will assess the students’ work at 

better than 70% on the rubric.   

Data Collected 

(course specific) 

 Explain the specific assignment/portfolio/case study… used for 

assessment from course content. Identify the total number of students in 

the assessment. Refer to specific Rubric if possible and attach to the 

report. Reference Analysis Responses 

Data Collected 

(Assessment Day, 

external tests, 

 Explain the activities used out of class for assessment of the objective. 

Identify the total number of students in the assessment and how the 

information is collected. Reference Analysis Responses 



   

  

Senior 

Achievement) 

Results/Outcomes   Peregrine tests: Inbound average score was 35% and outbound 

score average score was 38% (Marketing). 

 Collegiate DECA (Business Administration Exam) scores: 

sophomores scored 68.2% and juniors scored 72.2% 

 CompXM: Class average was 49.50%. 

 Aggregated student focus group responses will be more positive 

than negative. Most histograms averaged greater than 3. 

 16 external and internal evaluators’ assessments averaged 7.67 on 

a scale of 1-10.   

Proposed changes 

to the assessment 

process 

Discuss the Assessment Process, how did the data collection go? Do 

faculty need to modify assignments used for assessment, any changes 

made to Assessment Day activities? This section is on the Assessment 

Process, not the results. Do faculty need to work on rubrics, modify 

objectives, and realign courses? Reference Analysis Responses 

Budget needs 

related to the 

objective? 

Are there any budget needs for the program to make the assessment 

more effective? See Objective 1 

 

Objective 4 Communicate clearly both orally and in writing, with demonstrated 

abilities in leadership, persuasive communications (sales skills), and 

teambuilding.  

Methods What methods will be used to collect the data? 

 Peregrine Test for Business Leadership and Communication for 

freshmen (pre-test) and seniors (post-test) 

 External evaluators at Capstone presentations (see comments 

below) 

 Collegiate DECA tests (longitudinal analysis of sophomores and 

juniors) 

 CompXM (national cross-sectional ranking) 

 Collect focus group and survey responses about their learning 

experiences and environment.  

Benchmark What behavior or action will show that students succeed at the objective? 

What are the identified benchmarks that determine student success? 

 Peregrine tests: Inbound and outbound scores will improve from 



   

  

freshmen to senior within a 3% range of the national averages. 

 Collegiate DECA (Business Administration Exam) scores: 

Students will maintain at least a 60% average. 

 CompXM: Class average will be greater than 50th percentile. 

 Aggregated student focus group responses will be more positive 

than negative. Most histograms will have an average greater than 

3. 

 External and internal evaluators will assess the students’ work at 

better than 70% on the rubric.   

Data Collected 

(course specific) 

 Explain the specific assignment/portfolio/case study… used for 

assessment from course content. Identify the total number of students in 

the assessment. Refer to specific Rubric if possible and attach to the 

report. Reference Analysis Responses 

Data Collected 

(Assessment Day, 

external tests, 

Senior 

Achievement) 

 Explain the activities used out of class for assessment of the objective. 

Identify the total number of students in the assessment and how the 

information is collected. 

Reference Analysis Responses 

Results/Outcomes   Peregrine tests: Inbound average score was 48 % and outbound 

score average score was 51% (Leadership) 

 Collegiate DECA (Business Administration Exam) scores: 

sophomores scored 68.2% and juniors scored 72.2% 

 CompXM: Class average was 49.50%. 

 Aggregated student focus group responses will be more positive 

than negative. Most histograms averaged greater than 3. 

 16 external and internal evaluators’ assessments averaged 7.84 on 

a scale of 1-10.   

Proposed changes 

to the assessment 

process 

Discuss the Assessment Process, how did the data collection go? Do 

faculty need to modify assignments used for assessment, any changes 

made to Assessment Day activities? This section is on the Assessment 

Process, not the results. Do faculty need to work on rubrics, modify 

objectives, and realign courses? 

Budget needs 

related to the 

objective? 

Are there any budget needs for the program to make the assessment 

more effective? See objective 1 

 

 



   

  

Objective 5 Systematically formulate and justify personal positions in relation to 

management decision-making.  

Methods What methods will be used to collect the data? 

 Peregrine Test on Management for freshmen (pre-test) and seniors 

(post-test) 

 Collegiate DECA tests (longitudinal analysis of sophomores and 

juniors) 

 CompXM Test (national cross-sectional ranking) 

 Collect focus group and survey responses about their learning 

experiences and environment. 

 Rubrics for Stockholder’s Report 

Benchmark What behavior or action will show that students succeed at the objective? 

What are the identified benchmarks that determine student success? 

 Peregrine tests: Inbound and outbound scores will improve from 

freshmen to senior within a 3% range of the national averages. 

 Collegiate DECA (Business Administration Exam) scores: 

Students will maintain at least a 60% average. 

 CompXM: Class average will be greater than 50th percentile. 

 Aggregated student focus group responses will be more positive 

than negative. Most histograms will have an average greater than 

3. 

 External and internal evaluators will assess the students’ work at 

better than 70% on the rubric.   

Data Collected 

(course specific) 

 Explain the specific assignment/portfolio/case study… used for 

assessment from course content. Identify the total number of students in 

the assessment. Refer to specific Rubric if possible and attach to the 

report.  Reference Analysis Responses 

Data Collected 

(Assessment Day, 

external tests, 

Senior 

Achievement) 

 Explain the activities used out of class for assessment of the objective. 

Identify the total number of students in the assessment and how the 

information is collected. Reference Analysis Responses 

Results/Outcomes   Peregrine tests: Inbound average score was 53% and outbound 

score average score was 48% (Management). 

 Collegiate DECA (Business Administration Exam) scores: 

sophomores scored 68.2% and juniors scored 72.2% 



   

  

 CompXM: Class average was 49.50%. 

 Aggregated student focus group responses will be more positive 

than negative. Most histograms averaged greater than 3. 

 16 external and internal evaluators’ assessments averaged 7.74 on 

a scale of 1-10.   

Proposed changes 

to the assessment 

process 

Discuss the Assessment Process, how did the data collection go? Do 

faculty need to modify assignments used for assessment, any changes 

made to Assessment Day activities? This section is on the Assessment 

Process, not the results. Do faculty need to work on rubrics, modify 

objectives, and realign courses? Reference Analysis Responses 

Budget needs 

related to the 

objective? 

Are there any budget needs for the program to make the assessment 

more effective? See objective 1 

 

Objective 6 

 

Systematically assess complex issues in relation to business ethics and 

legal issues. Students will be able to formulate and defend personal 

judgments pertaining to such issues.  

Methods What methods will be used to collect the data? 

 Peregrine Test for Business Ethics, Legal Environment and 

Management for freshmen (pre-test) and seniors (post-test) 

 Collegiate DECA tests (longitudinal analysis of sophomores and 

juniors) 

 CompXM (national cross-sectional ranking) 

 Collect focus group and survey responses about their learning 

experiences and environment.  

Benchmark What behavior or action will show that students succeed at the objective? 

What are the identified benchmarks that determine student success? 

 Peregrine tests: Inbound and outbound scores will improve from 

freshmen to senior within a 3% range of the national averages. 

 Collegiate DECA (Business Administration Exam) scores: 

Students will maintain at least a 60% average. 

 CompXM: Class average will be greater than 50th percentile. 

 Aggregated student focus group responses will be more positive 

than negative. Most histograms will have an average greater than 

3. 

 External and internal evaluators will assess the students’ work at 

better than 70% on the rubric.   



   

  

Data Collected 

(course specific) 

 Explain the specific assignment/portfolio/case study… used for 

assessment from course content. Identify the total number of students in 

the assessment. Refer to specific Rubric if possible and attach to the 

report. Reference Analysis Responses 

Data Collected 

(Assessment Day, 

external tests, 

Senior 

Achievement) 

 Explain the activities used out of class for assessment of the objective. 

Identify the total number of students in the assessment and how the 

information is collected.  Reference Analysis Responses 

Results/Outcomes   Peregrine tests: Inbound average score was 44% (Ethics) and 52% 

(Legal) and outbound score average score was 45% (Ethics) and 

60% (Legal). 

 Collegiate DECA (Business Administration Exam) scores: 

sophomores scored 68.2% and juniors scored 72.2% 

 CompXM: Class average was 49.50%. 

 Aggregated student focus group responses will be more positive 

than negative. Most histograms averaged greater than 3. 

 16 external and internal evaluators’ assessments averaged 7.59 on 

a scale of 1-10.   

Proposed changes 

to the assessment 

process 

Discuss the Assessment Process, how did the data collection go? Do 

faculty need to modify assignments used for assessment, any changes 

made to Assessment Day activities? This section is on the Assessment 

Process, not the results. Do faculty need to work on rubrics, modify 

objectives, and realign courses? Reference Analysis Responses 

Budget needs 

related to the 

objective? 

Are there any budget needs for the program to make the assessment 

more effective? See objective 1 

 

 

Objective 7 Utilize computer related applications as a business decision-making tool.  

Methods What methods will be used to collect the data? 

 Peregrine Test for Management Information Systems for freshmen 

(pre-test) and seniors (post-test) 

 Collect focus group and survey responses about their learning 

experiences and environment.  



   

  

Benchmark What behavior or action will show that students succeed at the objective? 

What are the identified benchmarks that determine student success? 

 Peregrine tests: Inbound and outbound scores will improve from 

freshmen to senior within a 3% range of the national averages. 

 Aggregated student focus group responses will be more positive 

than negative. Most histograms will have an average greater than 

3. 

 External and internal evaluators will assess the students’ work at 

better than 70% on the rubric.   

Data Collected 

(course specific) 

 Explain the specific assignment/portfolio/case study… used for 

assessment from course content. Identify the total number of students in 

the assessment. Refer to specific Rubric if possible and attach to the 

report. Reference Analysis Responses 

Data Collected 

(Assessment Day, 

external tests, 

Senior 

Achievement) 

 Explain the activities used out of class for assessment of the objective. 

Identify the total number of students in the assessment and how the 

information is collected. Reference Analysis Responses 

Results/Outcomes   Peregrine tests: Inbound average score was 58% and outbound 

score average score was 63%. 

 Aggregated student focus group responses will be more positive 

than negative. Most histograms averaged greater than 3. 

 16 external and internal evaluators’ assessments averaged 7.68 on 

a scale of 1-10.   

Proposed changes 

to the assessment 

process 

Discuss the Assessment Process, how did the data collection go? Do 

faculty need to modify assignments used for assessment, any changes 

made to Assessment Day activities? This section is on the Assessment 

Process, not the results. Do faculty need to work on rubrics, modify 

objectives, and realign courses? Reference Analysis Responses 

Budget needs 

related to the 

objective? 

Are there any budget needs for the program to make the assessment 

more effective? See objective 1 

 

Objective 8 Integrate all the various business principles, concepts and methods.  



   

  

Methods What methods will be used to collect the data? 

 Peregrine Test for freshmen (pre-test) and seniors (post-test) 

 Collegiate DECA tests (longitudinal analysis of sophomores and 

juniors) 

 CompXM (national cross-sectional ranking) 

 Collect focus group and survey responses about their learning 

experiences and environment.  

 Successful application and completion of a business internship 

 Successful integration of Objective 1-7 in capstone class in BUS 

450. 

Benchmark What behavior or action will show that students succeed at the objective? 

What are the identified benchmarks that determine student success? 

 Peregrine tests: Inbound and outbound scores will improve from 

freshmen to senior within a 3% range of the national averages. 

 Collegiate DECA (Business Administration Exam) scores: 

Students will maintain at least a 60% average. 

 CompXM: Class average will be greater than 50th percentile. 

 Aggregated student focus group responses will be more positive 

than negative. Most histograms will have an average greater than 

3. 

 External and internal evaluators will assess the students’ work at 

better than 70% on the rubric.   

Data Collected 

(course specific) 

 Explain the specific assignment/portfolio/case study… used for 

assessment from course content. Identify the total number of students in 

the assessment. Refer to specific Rubric if possible and attach to the 

report. Reference Analysis Responses 

Data Collected 

(Assessment Day, 

external tests, 

Senior 

Achievement) 

Reference Analysis Responses  

Results/Outcomes   Peregrine tests: Inbound average score was 43% and outbound 

score average score was 47%. 

 Collegiate DECA (Business Administration Exam) scores: 

sophomores scored 68.2% and juniors scored 72.2% 

 CompXM: Class average was 49.50%. 

 Aggregated student focus group responses will be more positive 

than negative. Most histograms averaged greater than 3. 



   

  

 16 external and internal evaluators’ assessments averaged 7.79 on 

a scale of 1-10.   

Proposed changes 

to the assessment 

process 

Discuss the Assessment Process, how did the data collection go? Do 

faculty need to modify assignments used for assessment, any changes 

made to Assessment Day activities? This section is on the Assessment 

Process, not the results. Do faculty need to work on rubrics, modify 

objectives, and realign courses?  

Budget needs 

related to the 

objective? 

Are there any budget needs for the program to make the assessment 

more effective? See objective 1 

 

 

Accounting Concentration 

 

Objective 1 Apply quantitative and qualitative skills to accounting and business 

problems transferring knowledge from one situation to another. 

Methods  Peregrine Test for freshmen (pre-test) and seniors (post-test) 

 Collegiate DECA tests (longitudinal analysis of sophomores and 

juniors) 

 CompXM (national cross-sectional ranking) 

 Collect focus group and survey responses about their learning 

experiences and environment.  

Benchmark What behavior or action will show that students succeed at the objective? 

What are the identified benchmarks that determine student success? 

 Peregrine tests: Inbound and outbound scores will improve from 

freshmen to senior within a 3% range of the national averages. 

 Collegiate DECA (Business Administration Exam) scores: 

Students will maintain at least a 60% average. 

 CompXM: Class average will be greater than 50th percentile. 

 Aggregated student focus group responses will be more positive 

than negative. Most histograms will have an average greater than 

3. 

 External and internal evaluators will assess the students’ work at 

better than 70% on the rubric.   

Data Collected 

(course specific) 

 Explain the specific assignment/portfolio/case study… used for 

assessment from course content. Identify the total number of students in 

the assessment. Refer to specific Rubric if possible and attach to the 



   

  

report. Reference Analysis Responses 

Data Collected 

(Assessment Day, 

external tests, 

Senior 

Achievement) 

 Explain the activities used out of class for assessment of the objective. 

Identify the total number of students in the assessment and how the 

information is collected. 

Reference Analysis Responses 

Results/Outcomes  Peregrine tests: Inbound average score was 39% and outbound 

score average score was 56%. 

 Collegiate DECA (Business Administration Exam) scores: 

sophomores scored 68.2% and juniors scored 72.2% 

 CompXM: Class average was 49.50%. 

 Aggregated student focus group responses will be more positive 

than negative. Most histograms averaged greater than 3. 

 16 external and internal evaluators’ assessments averaged 7.74 on 

a scale of 1-10.   

Proposed changes 

to the assessment 

process 

Discuss the Assessment Process, how did the data collection go? Do 

faculty need to modify assignments used for assessment, any changes 

made to Assessment Day activities? This section is on the Assessment 

Process, not the results. Do faculty need to work on rubrics, modify 

objectives, and realign courses? Reference Analysis Responses  

Budget needs 

related to the 

objective? 

Are there any budget needs for the program to make the assessment 

more effective? See objective 1 

 

 

Objective 2 Evaluate issues relating to the advanced concepts of financial and 

managerial accounting. 

Methods What methods will be used to collect the data? 

 Peregrine Test for freshmen (pre-test) and seniors (post-test) 

 Collegiate DECA tests (longitudinal analysis of sophomores and 

juniors) 

 CompXM (national cross-sectional ranking) 

 Collect focus group and survey responses about their learning 

experiences and environment.  

Benchmark What behavior or action will show that students succeed at the objective? 



   

  

What are the identified benchmarks that determine student success? 

 Peregrine tests: Inbound and outbound scores will improve from 

freshmen to senior within a 3% range of the national averages. 

 Collegiate DECA (Business Administration Exam) scores: 

Students will maintain at least a 60% average. 

 CompXM: Class average will be greater than 50th percentile. 

 Aggregated student focus group responses will be more positive 

than negative. Most histograms will have an average greater than 

3. 

 External and internal evaluators will assess the students’ work at 

better than 70% on the rubric.   

Data Collected 

(course specific) 

 Explain the specific assignment/portfolio/case study… used for 

assessment from course content. Identify the total number of students in 

the assessment. Refer to specific Rubric if possible and attach to the 

report. Reference Analysis Responses. 

Data Collected 

(Assessment Day, 

external tests, 

Senior 

Achievement) 

 Explain the activities used out of class for assessment of the objective. 

Identify the total number of students in the assessment and how the 

information is collected. 

Reference Analysis Responses 

Results/Outcomes   Peregrine tests: Inbound average score was 39% and outbound 

score average score was 56%. 

 Collegiate DECA (Business Administration Exam) scores: 

sophomores scored 68.2% and juniors scored 72.2% 

 CompXM: Class average was 49.50%. 

 Aggregated student focus group responses will be more positive 

than negative. Most histograms averaged greater than 3. 

 16 external and internal evaluators’ assessments averaged 7.79 on 

a scale of 1-10.   

Proposed changes 

to the assessment 

process 

Discuss the Assessment Process, how did the data collection go? Do 

faculty need to modify assignments used for assessment, any changes 

made to Assessment Day activities? This section is on the Assessment 

Process, not the results. Do faculty need to work on rubrics, modify 

objectives, and realign courses?  Reference Analysis Responses 

Budget needs 

related to the 

objective? 

Are there any budget needs for the program to make the assessment 

more effective? See objective 1 



   

  

 

Objective 3 Analyze financial statements and other communications to determine the 

strengths and weaknesses of a business entity. 

Methods What methods will be used to collect the data? 

 Peregrine Test for freshmen (pre-test) and seniors (post-test) 

 Collegiate DECA tests (longitudinal analysis of sophomores and 

juniors) 

 CompXM (national cross-sectional ranking) 

 Collect focus group and survey responses about their learning 

experiences and environment. 

What behavior or action will show that students succeed at the objective? 

What are the identified benchmarks that determine student success? 

 Peregrine tests: Inbound and outbound scores will improve from 

freshmen to senior within a 3% range of the national averages. 

 Collegiate DECA (Business Administration Exam) scores: 

Students will maintain at least a 60% average. 

 CompXM: Class average of greater than 50th percentile. 

 Aggregated student focus group responses will be more positive 

than negative. Most histograms will have an average greater than 

3. 

 External and internal evaluators will assess the students’ work at 

better than 70% on the rubric.   

Benchmark What behavior or action will show that students succeed at the objective? 

What are the identified benchmarks that determine student success? 

 Peregrine tests: Inbound and outbound scores will improve from 

freshmen to senior within a 3% range of the national averages. 

 Collegiate DECA (Business Administration Exam) scores: 

Students will maintain at least a 60% average. 

 CompXM: Class average will be greater than 50th percentile. 

 Aggregated student focus group responses will be more positive 

than negative. Most histograms will have an average greater than 

3. 

 External and internal evaluators will assess the students’ work at 

better than 70% on the rubric.   

Data Collected 

(course specific) 

 Explain the specific assignment/portfolio/case study… used for 

assessment from course content. Identify the total number of students in 

the assessment. Refer to specific Rubric if possible and attach to the 



   

  

report. Reference Analysis Responses 

Data Collected 

(Assessment Day, 

external tests, 

Senior 

Achievement) 

 Explain the activities used out of class for assessment of the objective. 

Identify the total number of students in the assessment and how the 

information is collected. Reference Analysis Responses 

 

Results/Outcomes   Peregrine tests: Inbound average score was 39% and outbound 

score average score was 56%. 

 Collegiate DECA (Business Administration Exam) scores: 

sophomores scored 68.2% and juniors scored 72.2% 

 CompXM: Class average was 49.50%. 

 Aggregated student focus group responses will be more positive 

than negative. Most histograms averaged greater than 3. 

 16 external and internal evaluators’ assessments averaged 7.79 on 

a scale of 1-10.   

Proposed changes 

to the assessment 

process 

Discuss the Assessment Process, how did the data collection go? Do 

faculty need to modify assignments used for assessment, any changes 

made to Assessment Day activities? This section is on the Assessment 

Process, not the results. Do faculty need to work on rubrics, modify 

objectives, and realign courses? Reference Analysis Responses 

Budget needs 

related to the 

objective? 

Are there any budget needs for the program to make the assessment 

more effective? See objective 1 

 

Concentration: Advertising and Marketing 

 

Objective 1 Analyze, design and apply the budget models/methods as it pertains to 

business processes, such as marketing, advertising, sales and public 

relations expenses. 

Methods  Peregrine Test for freshmen (pre-test) and seniors (post-test) 

 Collegiate DECA tests (longitudinal analysis of sophomores and 

juniors) 

 CompXM (national cross-sectional ranking) 

 Collect focus group and survey responses about their learning 

experiences and environment.  

Benchmark What behavior or action will show that students succeed at the objective? 



   

  

What are the identified benchmarks that determine student success? 

 Peregrine tests: Inbound and outbound scores will improve from 

freshmen to senior within a 3% range of the national averages. 

 Collegiate DECA (Business Administration Exam) scores: 

Students will maintain at least a 60% average. 

 CompXM: Class average will be greater than 50th percentile. 

 Aggregated student focus group responses will be more positive 

than negative. Most histograms will have an average greater than 

3. 

 External and internal evaluators will assess the students’ work at 

better than 70% on the rubric.   

Data Collected 

(course specific) 

 Explain the specific assignment/portfolio/case study… used for 

assessment from course content. Identify the total number of students in 

the assessment. Refer to specific Rubric if possible and attach to the 

report. Reference Analysis Responses 

Data Collected 

(Assessment Day, 

external tests, 

Senior 

Achievement) 

 Explain the activities used out of class for assessment of the objective. 

Identify the total number of students in the assessment and how the 

information is collected. Reference Analysis Responses 

Results/Outcomes   Peregrine tests: Inbound average score was 35% and outbound 

score average score was 38%. 

 Collegiate DECA (Business Administration Exam) scores: 

sophomores scored 68.2% and juniors scored 72.2% 

 CompXM: Class average was 49.50%. 

 Aggregated student focus group responses will be more positive 

than negative. Most histograms averaged greater than 3. 

 16 external and internal evaluators’ assessments averaged 7.67 on 

a scale of 1-10.   

Proposed changes 

to the assessment 

process 

Discuss the Assessment Process, how did the data collection go? Do 

faculty need to modify assignments used for assessment, any changes 

made to Assessment Day activities? This section is on the Assessment 

Process, not the results. Do faculty need to work on rubrics, modify 

objectives, and realign courses? Reference Analysis Responses 

Budget needs 

related to the 

objective? 

Are there any budget needs for the program to make the assessment 

more effective? See objective 1 



   

  

 

Objective 2 Apply marketing and advertising concepts to effectively implement 

promotional activities in making wide-ranging business decisions. 

Methods  Peregrine Test for freshmen (pre-test) and seniors (post-test) 

 Collegiate DECA tests (longitudinal analysis of sophomores and 

juniors) 

 CompXM (national cross-sectional ranking) 

 Collect focus group and survey responses about their learning 

experiences and environment.  

Benchmark What behavior or action will show that students succeed at the objective? 

What are the identified benchmarks that determine student success? 

 Peregrine tests: Inbound and outbound scores will improve from 

freshmen to senior within a 3% range of the national averages. 

 Collegiate DECA (Business Administration Exam) scores: 

Students will maintain at least a 60% average. 

 CompXM: Class average will be greater than 50th percentile. 

 Aggregated student focus group responses will be more positive 

than negative. Most histograms will have an average greater than 

3. 

 External and internal evaluators will assess the students’ work at 

better than 70% on the rubric.   

Data Collected 

(course specific) 

 Explain the specific assignment/portfolio/case study… used for 

assessment from course content. Identify the total number of students in 

the assessment. Refer to specific Rubric if possible and attach to the 

report. Reference Analysis Responses 

Data Collected 

(Assessment Day, 

external tests, 

Senior 

Achievement) 

 Explain the activities used out of class for assessment of the objective. 

Identify the total number of students in the assessment and how the 

information is collected. Reference Analysis Responses 

Results/Outcomes   Peregrine tests: Inbound average score was 35% and outbound 

score average score was 38%. 

 Collegiate DECA (Business Administration Exam) scores: 

sophomores scored 68.2% and juniors scored 72.2% 

 CompXM: Class average was 49.50%. 

 Aggregated student focus group responses will be more positive 

than negative. Most histograms averaged greater than 3. 

 16 external and internal evaluators’ assessments averaged 7.59 on 



   

  

a scale of 1-10.   

Proposed changes 

to the assessment 

process 

Discuss the Assessment Process, how did the data collection go? Do 

faculty need to modify assignments used for assessment, any changes 

made to Assessment Day activities? This section is on the Assessment 

Process, not the results. Do faculty need to work on rubrics, modify 

objectives, and realign courses? Reference Analysis Responses 

Budget needs 

related to the 

objective? 

Are there any budget needs for the program to make the assessment 

more effective? See objective 1 

 

Concentration: Economics and Finance 

 

Objective 1  

 

Students will apply economic principles and analytical concepts to solve 

economic problems, and formulate a perspective on contemporary 

financial regulation and monetary policy. 

Methods  Peregrine Test for freshmen (pre-test) and seniors (post-test) 

 Collegiate DECA tests (longitudinal analysis of sophomores and 

juniors) 

 CompXM (national cross-sectional ranking) 

 Collect focus group and survey responses about their learning 

experiences and environment.  

Benchmark What behavior or action will show that students succeed at the objective? 

What are the identified benchmarks that determine student success? 

 Peregrine tests: Inbound and outbound scores will improve from 

freshmen to senior within a 3% range of the national averages. 

 Collegiate DECA (Business Administration Exam) scores: 

Students will maintain at least a 60% average. 

 CompXM: Class average will be greater than 50th percentile. 

 Aggregated student focus group responses will be more positive 

than negative. Most histograms will have an average greater than 

3. 

 External and internal evaluators will assess the students’ work at 

better than 70% on the rubric.   

Data Collected 

(course specific) 

 Explain the specific assignment/portfolio/case study… used for 

assessment from course content. Identify the total number of students in 

the assessment. Refer to specific Rubric if possible and attach to the 



   

  

report. Reference Analysis Responses 

Data Collected 

(Assessment Day, 

external tests, 

Senior 

Achievement) 

 Explain the activities used out of class for assessment of the objective. 

Identify the total number of students in the assessment and how the 

information is collected. Reference Analysis Responses 

Results/Outcomes   Peregrine tests: Inbound average score was 28% (Finance) and 

41% (Economics) and outbound score average score was 38% 

(Finance) and 45% (Economics). 

 Collegiate DECA (Business Administration Exam) scores: 

sophomores scored 68.2% and juniors scored 72.2% 

 CompXM: Class average was 49.50%. 

 Aggregated student focus group responses will be more positive 

than negative. Most histograms averaged greater than 3. 

 16 external and internal evaluators’ assessments averaged 7.68 on 

a scale of 1-10.   

Proposed changes 

to the assessment 

process 

Discuss the Assessment Process, how did the data collection go? Do 

faculty need to modify assignments used for assessment, any changes 

made to Assessment Day activities? This section is on the Assessment 

Process, not the results. Do faculty need to work on rubrics, modify 

objectives, and realign courses?  Reference Analysis Responses 

Budget needs 

related to the 

objective? 

Are there any budget needs for the program to make the assessment 

more effective? See objective 1 

 

Objective 2  Students will develop a personal financial plan integrating budgeting, 

taxation, risk & insurance, investing, retirement planning, and estate 

planning concepts. 

Methods  Peregrine Test for freshmen (pre-test) and seniors (post-test) 

 Collegiate DECA tests (longitudinal analysis of sophomores and 

juniors) 

 CompXM (national cross-sectional ranking) 

 Collect focus group and survey responses about their learning 

experiences and environment.  

Benchmark  Peregrine tests: Students will significantly (p <.05) improve from 

their freshmen to senior year. 



   

  

 Collegiate DECA scores: Students will maintain at least a 60% 

average. 

 CompXM: Class average will be greater than 50th percentile. 

 Aggregated student focus group responses will be more positive 

than negative. 

 

Data Collected 

(course specific) 

 Explain the specific assignment/portfolio/case study… used for 

assessment from course content. Identify the total number of students in 

the assessment. Refer to specific Rubric if possible and attach to the 

report. Reference Analysis Responses 

Data Collected 

(Assessment Day, 

external tests, 

Senior 

Achievement) 

 Explain the activities used out of class for assessment of the objective. 

Identify the total number of students in the assessment and how the 

information is collected. Reference Analysis Responses 

Results/Outcomes   Peregrine tests: Inbound average score was 28% (Finance) and 

41% (Economics) and outbound score average score was 38% 

(Finance) and 45% (Economics). 

 Collegiate DECA (Business Administration Exam) scores: 

sophomores scored 68.2% and juniors scored 72.2% 

 CompXM: Class average was 49.50%. 

 Aggregated student focus group responses will be more positive 

than negative. Most histograms averaged greater than 3. 

 16 external and internal evaluators’ assessments averaged 7.59 on 

a scale of 1-10.   

Proposed changes 

to the assessment 

process 

Discuss the Assessment Process, how did the data collection go? Do 

faculty need to modify assignments used for assessment, any changes 

made to Assessment Day activities? This section is on the Assessment 

Process, not the results. Do faculty need to work on rubrics, modify 

objectives, and realign courses?  Reference Analysis Responses 

Budget needs 

related to the 

objective? 

Are there any budget needs for the program to make the assessment 

more effective? See objective 1 

 

 

 

 

 



   

  

Concentration: Management 

 

Objective 1  

 

Analyze and interpret human dynamics in a business context by utilizing 

management functions such as planning, leading, controlling, and 

organizing complex issues facing today’s managers. 

Methods  Peregrine Test for freshmen (pre-test) and seniors (post-test) 

 Collegiate DECA tests (longitudinal analysis of sophomores and 

juniors) 

 CompXM (national cross-sectional ranking) 

 Collect focus group and survey responses about their learning 

experiences and environment.  

Benchmark What behavior or action will show that students succeed at the objective? 

What are the identified benchmarks that determine student success? 

 Peregrine tests: Inbound and outbound scores will improve from 

freshmen to senior within a 3% range of the national averages. 

 Collegiate DECA (Business Administration Exam) scores: 

Students will maintain at least a 60% average. 

 CompXM: Class average will be greater than 50th percentile. 

 Aggregated student focus group responses will be more positive 

than negative. Most histograms will have an average greater than 

3. 

 External and internal evaluators will assess the students’ work at 

better than 70% on the rubric.   

Data Collected 

(course specific) 

 Explain the specific assignment/portfolio/case study… used for 

assessment from course content. Identify the total number of students in 

the assessment. Refer to specific Rubric if possible and attach to the 

report. Reference Analysis Responses 

Data Collected 

(Assessment Day, 

external tests, 

Senior 

Achievement) 

 Explain the activities used out of class for assessment of the objective. 

Identify the total number of students in the assessment and how the 

information is collected. Reference Analysis Responses 

Results/Outcomes   Peregrine tests: Inbound average score was 53% and outbound 

score average score was 48% . 

 Collegiate DECA (Business Administration Exam) scores: 

sophomores scored 68.2% and juniors scored 72.2% 

 CompXM: Class average was 49.50%. 

 Aggregated student focus group responses will be more positive 



   

  

than negative. Most histograms averaged greater than 3. 

 16 external and internal evaluators’ assessments averaged 7.67 on 

a scale of 1-10.   

Proposed changes 

to the assessment 

process 

Discuss the Assessment Process, how did the data collection go? Do 

faculty need to modify assignments used for assessment, any changes 

made to Assessment Day activities? This section is on the Assessment 

Process, not the results. Do faculty need to work on rubrics, modify 

objectives, and realign courses? Reference Analysis Responses 

Budget needs 

related to the 

objective? 

Are there any budget needs for the program to make the assessment 

more effective? See objective 1 

 

 

Objective 2  

 

Apply and access practical financial information that enables managers to 

analyze various money management issues including investments, 

insurance, taxes, credit, and other benefits that pertain to employees and 

organizations. 

Methods  Peregrine Test for freshmen (pre-test) and seniors (post-test) 

 Collegiate DECA tests (longitudinal analysis of sophomores and 

juniors) 

 CompXM (national cross-sectional ranking) 

 Collect focus group and survey responses about their learning 

experiences and environment.  

Benchmark What behavior or action will show that students succeed at the objective? 

What are the identified benchmarks that determine student success? 

 Peregrine tests: Inbound and outbound scores will improve from 

freshmen to senior within a 3% range of the national averages. 

 Collegiate DECA (Business Administration Exam) scores: 

Students will maintain at least a 60% average. 

 CompXM: Class average will be greater than 50th percentile. 

 Aggregated student focus group responses will be more positive 

than negative. Most histograms will have an average greater than 

3. 

 External and internal evaluators will assess the students’ work at 

better than 70% on the rubric.   

Data Collected 

(course specific) 

 Explain the specific assignment/portfolio/case study… used for 

assessment from course content. Identify the total number of students in 



   

  

the assessment. Refer to specific Rubric if possible and attach to the 

report. Reference Analysis Responses 

Data Collected 

(Assessment Day, 

external tests, 

Senior 

Achievement) 

 Explain the activities used out of class for assessment of the objective. 

Identify the total number of students in the assessment and how the 

information is collected. Reference Analysis Responses 

Results/Outcomes  Peregrine tests: Inbound average score was 53% and outbound 

score average score was 48% . 

 Collegiate DECA (Business Administration Exam) scores: 

sophomores scored 68.2% and juniors scored 72.2% 

 CompXM: Class average was 49.50%. 

 Aggregated student focus group responses will be more positive 

than negative. Most histograms averaged greater than 3. 

 16 external and internal evaluators’ assessments averaged 7.59 on 

a scale of 1-10.   

Proposed changes 

to the assessment 

process 

Discuss the Assessment Process, how did the data collection go? Do 

faculty need to modify assignments used for assessment, any changes 

made to Assessment Day activities? This section is on the Assessment 

Process, not the results. Do faculty need to work on rubrics, modify 

objectives, and realign courses? Reference Analysis Responses 

Budget needs 

related to the 

objective? 

Are there any budget needs for the program to make the assessment 

more effective? See objective 1 

 

Concentration: MIS 

 

Objective 1  

 

Students will be able to learn how to use information systems (IS) and 

technology (IT) to help organizations and individuals perform more 

efficiently and effectively. 

Methods  Peregrine Test for freshmen (pre-test) and seniors (post-test) 

 Collegiate DECA tests (longitudinal analysis of sophomores and 

juniors) 

 CompXM (national cross-sectional ranking) 

 Collect focus group and survey responses about their learning 

experiences and environment.  



   

  

Benchmark What behavior or action will show that students succeed at the objective? 

What are the identified benchmarks that determine student success? 

 Peregrine tests: Inbound and outbound scores will improve from 

freshmen to senior within a 3% range of the national averages. 

 Collegiate DECA (Business Administration Exam) scores: 

Students will maintain at least a 60% average. 

 CompXM: Class average will be greater than 50th percentile. 

 Aggregated student focus group responses will be more positive 

than negative. Most histograms will have an average greater than 

3. 

 External and internal evaluators will assess the students’ work at 

better than 70% on the rubric.   

Data Collected 

(course specific) 

 Explain the specific assignment/portfolio/case study… used for 

assessment from course content. Identify the total number of students in 

the assessment. Refer to specific Rubric if possible and attach to the 

report. Reference Analysis Responses 

Data Collected 

(Assessment Day, 

external tests, 

Senior 

Achievement) 

 Explain the activities used out of class for assessment of the objective. 

Identify the total number of students in the assessment and how the 

information is collected. Reference Analysis Responses 

Results/Outcomes   Peregrine tests: Inbound average score was 58% and outbound 

score average score was 63% . 

 Collegiate DECA (Business Administration Exam) scores: 

sophomores scored 68.2% and juniors scored 72.2% 

 CompXM: Class average was 49.50%. 

 Aggregated student focus group responses will be more positive 

than negative. Most histograms averaged greater than 3. 

 16 external and internal evaluators’ assessments averaged 7.68 on 

a scale of 1-10.   

Proposed changes 

to the assessment 

process 

Discuss the Assessment Process, how did the data collection go? Do 

faculty need to modify assignments used for assessment, any changes 

made to Assessment Day activities? This section is on the Assessment 

Process, not the results. Do faculty need to work on rubrics, modify 

objectives, and realign courses? Reference Analysis Responses 

Budget needs 

related to the 

Are there any budget needs for the program to make the assessment 

more effective? See objective 1 



   

  

objective? 

 

 

Objective 2 

 

Apply and access practical financial information that enables managers to 

analyze various money management issues including investments, 

insurance, taxes, credit, and other benefits that pertain to employees and 

organizations. 

Methods  Peregrine Test for freshmen (pre-test) and seniors (post-test) 

 Collegiate DECA tests (longitudinal analysis of sophomores and 

juniors) 

 CompXM (national cross-sectional ranking) 

 Collect focus group and survey responses about their learning 

experiences and environment.  

Benchmark What behavior or action will show that students succeed at the objective? 

What are the identified benchmarks that determine student success? 

 Peregrine tests: Inbound and outbound scores will improve from 

freshmen to senior within a 3% range of the national averages. 

 Collegiate DECA (Business Administration Exam) scores: 

Students will maintain at least a 60% average. 

 CompXM: Class average will be greater than 50th percentile. 

 Aggregated student focus group responses will be more positive 

than negative. Most histograms will have an average greater than 

3. 

 External and internal evaluators will assess the students’ work at 

better than 70% on the rubric.   

Data Collected 

(course specific) 

 Explain the specific assignment/portfolio/case study… used for 

assessment from course content. Identify the total number of students in 

the assessment. Refer to specific Rubric if possible and attach to the 

report. Reference Analysis Responses 

Data Collected 

(Assessment Day, 

external tests, 

Senior 

Achievement) 

 Explain the activities used out of class for assessment of the objective. 

Identify the total number of students in the assessment and how the 

information is collected. Reference Analysis Responses 

Results/Outcomes   Peregrine tests: Inbound average score was 58% and outbound 

score average score was 63% . 

 Collegiate DECA (Business Administration Exam) scores: 



   

  

sophomores scored 68.2% and juniors scored 72.2% 

 CompXM: Class average was 49.50%. 

 Aggregated student focus group responses will be more positive 

than negative. Most histograms averaged greater than 3. 

 16 external and internal evaluators’ assessments averaged 7.59 on 

a scale of 1-10.   

Proposed changes 

to the assessment 

process 

Discuss the Assessment Process, how did the data collection go? Do 

faculty need to modify assignments used for assessment, any changes 

made to Assessment Day activities? This section is on the Assessment 

Process, not the results. Do faculty need to work on rubrics, modify 

objectives, and realign courses? Reference Analysis Responses  

Budget needs 

related to the 

objective? 

Are there any budget needs for the program to make the assessment 

more effective? See objective 1 

 

 

Attach Rubrics and or other explanatory documents pertaining to program assessment discussed in the 

chart to the report (portfolio guidelines, assignment sheet) 

Analysis of Assessment: 
What concerns do you have about the data provided? In the results of the assessment, what worked and 

what did not work? Does the data represent an identifiable trend in the level of activity/ achievement/ 

accomplishment? Does the data represent an acceptable level of activity/accomplishment/achievement 

given our mission and values? (HLC 4B1). 

The BAD faculty met on Wednesday, May 14th and expressed three concerns about the Peregrine scores 

provided under the BAD program and concentration objectives. First, the BAD Division has expressed the 

concern about the data collecting process. This year, some students completed the outbound test when 

they should have completed the inbound test. After examining the list of students from the outbound 

test, only ten of the 23 outbound test students had a grade aligned to the test scores; two students of the 

13 were freshmen with one freshman having a GPA of 1.76. Similarly, some juniors and seniors 

completed the inbound exam.  

To remedy some of the issues with the administration of the 2014 Peregrine Test, Brenda Popp 

exported the Peregrine individual scores into an Excel spreadsheet and deleted the inappropriate 

students from the outbound and inbound tests. Table 1 illustrates the minimal difference between the 

adjusted lower class average score to the graded (5.42%), ungraded (4.24%), and adjusted aggregated 

(5.0%) outbound average scores.  

 



   

  

Table 1 Peregrine test results by category, type, and score   

Peregrine Test Category Type Average Score (%) 

BUS 206 (less than 60 hours) Inbound 42.78 

BUS 450 Seniors (graded) Outbound 48.20 

BUS 450 Seniors (ungraded) Outbound 47.02 

BUS 450 adjusted aggregated Outbound 47.78 

ACBSP Business Schools  Outbound 50.38 

Privately Owned Universities Outbound 51.75 

Publicly Owned Universities Outbound 51.05 

Traditional Campus Outbound 49.49 

 

BAD faculty expressed the concern that the content of the Peregrine Tests stressed theory while the 

upper level coursework is application driven. In addition, several content areas chosen were not topics 

specifically covered in the BAD core or concentration courses. For example, the core courses or 

concentration courses do not specifically cover the subtopics of Human Resources, Operations 

Production, and Organization Behavior. However, Table 1 shows that our adjusted aggregated average 

scores are minimally different from the ACBSP Business Schools (2.6), Privately Owned Universities 

(3.97), Publicly Owned Universities (3.27), and Traditional Campus (1.71). The next concern was about 

the small sample size. The Business Division administered the Peregrine Test to a small sample (23 

seniors) and (18 freshmen).  

To improve the reliability of the Peregrine test scores, the BD recommends the following: 

1. BUS 450 students should complete the outbound test at the end of the semester during a regular 

class period rather than during the March Assessment Day. However, the inbound test should be 

administered during March Assessment Days to students with less than 30 completed hours. 

2. In the fall, the BD faculty should discuss how to align the test subtopics with our program course 

offerings. 

3. Before proposing permanent policy changes, the BD should administer the test to an average of 300 

students. 

 

The BD faculty think that the ACBSP approved CompX test is a valuable assessment tool that measures 

students overall business acumen. The scores continue to remain within the acceptable parameters 

(49.5%). As a supplement to the standardized test, external and internal evaluators assessed BUS 450 

students on their stockholder’s reports and final presentations. Table 2 shows the average scores (scale 

of 1-10) on the eight program objectives were above the level of 70%. 

 

 



   

  

Table 2 External and internal evaluators’ mean for program objectives for spring, 2014 

Descriptive Statistics 

 N Mean 

Economics 19 7.68 

Financial 19 7.79 

Human dynamics 18 7.67 

Communicate 19 7.84 

Systematically formulate 19 7.74 

Complex issues 17 7.59 

Computerated applications 19 7.68 

Integrate business 19 7.79 

Valid N (listwise) 16  

 

 Similarly, the Collegiate DECA (Business Administration) test is a valuable indicator of the value 

added between sophomore and junior students. The primary concern is that this test does not have 

national benchmarks. However, the BAD can continue to track scores for changes in average scores. 

Table 3 shows junior average scores increased by 3.98% from sophomore average scores. The 70% 

average total score continue to remain above the expectation of 60%.  

Table 3 Collegiate DECA rank and average scores 

Rank students # Ave. Score  

Fr  0 0 

So 10 68.2% 

Jr 22 72.18% 

Sr 0 0 

 

Analysis of the Assessment Process (Empirical & Non-Empirical) (HLC4B3) 
Describe your assessment process; clearly articulate how the program is using course work and or 

assessment day activities for program assessment. Note any changes that occurred to that process since 

the previous year. Discuss what activities were successful at assessment and which ones were not as 

helpful and why. Please include who met to discuss the changes (unless you are a program of one 

person) and when you met. – Include a discussion on the process for collection and analysis of program 

data. 

For approximately 8 years, the BAD instructors have used the CompX test, as part of the BUS 450 

course content, to assess BAD students’ business acumen. Students complete the exam at the end of the 

semester and the instructor weights their scores at approximately 30% of their final grade. The average 



   

  

scores continue to meet the benchmark of 50% or better than the national average. In addition, the BAD 

faculty and 2-3 outside evaluators complete a rubric to assess the students’ stockholders report and 

presentation for appropriate written and oral communication skills. This year, Brenda Popp used the 

rubric results and calculated an average score for the spring, 2014 semester (Table 2). In addition, she 

calculated an average score for the last three classes for a larger sample size (Table 4). (Stockholder 

Report rubric attached to the report.) The results indicator BAD students have achieve greater than 70% 

average scores for each of the program objectives. 

Table 4 External and internal evaluators’ mean for program objectives for 3 semesters 

  Number Economics Financial 
Human 

dynamics Communicate 
Systematically 

formulate 
Complex 

issues 
Computer 

applications 
Integrate 
business 

 Valid 65 60 60 57 60 55 54 55 56 

Missing 0 5 5 8 5 10 11 10 9 

Mean 33.00 7.42 7.47 7.49 7.72 7.71 7.48 7.42 7.41 

Mode 1a 8 8 7a 8 9 8 8 8 

 

In addition, evaluators answered a qualitative survey requesting their opinions on the strengths, 

weakness, and suggestions for overall improvements to the BUS 450 Capstone course. For spring 2014, 

the evaluators identified that the coursework stresses the importance of teamwork. It forces students to 

look at all parts of the simulation, not just their area of concentration. The course addresses some 

program objectives. However, it does not address all the program objectives. Some of the suggestions 

included that the game needs individual assignments that will put pressure on the weaker students to 

perform and improve fair grading. The course should require individual projects that relate to 

student’s concentrations. The evaluators should receive the stockholder’s reports at least 2 days in 

advance of presentations. One evaluator did not see any need to add courses to the program. 

During Assessment Days, the BAD faculty facilitated activities that included qualitative and 

quantitative assessment tools. During the first day of Assessment Days, 96 sophomores, juniors, and 

seniors participated in focus groups and 109 freshmen, sophomores, juniors, and seniors completed a 

learning environment satisfaction survey. The 2014 Marketing Research students aggregated the results 

from the focus groups and surveys. In addition, they compared and contrasted the results to the fall 

2013 Business Alumni Advisory Board focus groups and survey responses. (See Attachment for the full 

report).The BAD instructors received a hard copy of the report and attended the Marketing Research 

presentations.  

On the second day of the Assessment Activities, 23 students completed the outbound Peregrine test, 17 

students completed the inbound Peregrine tests, and 32 students completed the Collegiate DECA tests.  



   

  

Program Changes Based on Assessment: 
This section requires that you review the previous year’s annual assessment and determine whether the 

actions suggested were implemented and to what affect those actions had on student learning from 

data you collected.  Changes can be: course rotation, assessment activities, and assignment changes… 

Also indicate changes you made to the program outside of data collection and why. How did those 

changes affect the student results? 

Last year, the BAD faculty used the results from the Assessment Day focus groups and surveys to 

identify a lack of student awareness of internships and minimum space for individual study. During 

the 2013 summer, a committee met to revise the internship packets and develop action plans to 

improve the accessibility to information, The action plans included online information about past 

internships, internship bulletin boards, regular e-mails with internship opportunities, freshmen 

informational sessions, and quarterly newsletters. To improve the lack of individual study space, BAD 

faculty allocated Burton 205A for a student individual study lab. The room includes double monitors, 

collaborative space, and a student printer. The results from this year’s focus groups and survey 

questions continue to identify that students would like more internship information (see attached 

report for more details). Since the individual study lab did not open until after the March Assessment 

activities, the focus groups were an unreliable assessment tool to measure if the 205A lab has met 

students’ needs for a sufficient space for individual study. 

The BAD faculty used the same assessment activities as the previous year annual assessment with the 

exception of the Peregrine Tests and the Alumni Advisory Board focus groups and surveys. The 

inclusion of the new assessment tools oriented from BAD faculty discussion of areas not covered by 

previous assessment activities. Consequently, the BAD faculty identified two areas lacking coverage. 

The first area dealt with the fact that the COMPX test not provide quantitative data about the value 

added to the BAD program or students’ achievement pertaining to individual objectives. Similarly, the 

second area dealt with the need to gain a better understanding if the program’s real world application 

approach is successful after graduation. Subsequently, the BAD faculty administered the Peregrine 

inbound and outbound tests that provided quantitative measures about the program’s value added 

and students’ achievement of individual objectives. In addition, the BAD faculty developed an Alumni 

Advisory Board with 23 alumni in attendance. 

General Education Assessment:  
How do the General Education criteria align with the Program Objectives? What courses within your 

program build upon skills learned in general education courses (please list the program course and the 

general education criteria). The General Education areas are: Communication, Mathematics, Value, 

Meaning, Historical Perspective, Critical Thinking, Diversity, Creative and Aesthetic Sensibility, Natural 

Science and Social Science. (HLC 4B1 



   

  

General Education Assessment:  
How do the General Education criteria align with the Program Objectives? What courses within your 

program build upon skills learned in general education courses (please list the program course and the 

general education criteria). The General Education areas are: Communication, Mathematics, Value, 

Meaning, Historical Perspective, Critical Thinking, Diversity, Creative and Aesthetic Sensibility, Natural 

Science and Social Science. (HLC 4B1) 

 Communication- Students will transmit information effectively in written or spoken 

form.The communication GE requirement serves as the foundation for our entry level 

students.  Written and verbal communication skills are necessary for the practice of BAD 

students. Students enhance written communication skills in each course through 

reflective writing and research papers. Students also deliver numerous presentations 

throughout the BAD curriculum.  

 Mathematics, - Students will solve problems through an analysis of quantitative 

relationships. The GE requirement of math serves as a foundation for the BAD 

quantitative coursework. This includes BUS 206, 231, 415, 461, and 450.   

 Meaning –Students will analyze texts (broadly defined) in order to identify central 

themes and interpret underlying meaning. The meaning GE is supported throughout 

our curriculum where students view documentaries examining business problems, 

analyze the issues, and interpret the meaning. The BAD curriculum uses numerous 

documentaries and case studies to expand our students understanding of complex 

issues in order to develop a central theme with reasonable interpretations.  

 Historical Perspective – Students will think historically, meaning that they will 

understand both how the present is shaped by the past and how the past informs our 

understanding of the present. The History GE is supported throughout the BAD 

curriculum in that students learn of the history of business problems in the US and 

worldwide in all courses. The finance course focuses on the history of stock markets and 

SEC policies in the US. Each required economics course covers the history of the US 

economy. Similarly, Business Law focuses on the history of the US and global legal 

systems. 

 Critical Thinking-Students will use the principles of logic to develop analytical and 

reasoning skills. Critical thinking and analytical reasoning is another necessary skill for 

a BAD practitioner or macro level business major. Critical thinking is expected in each 

course and is assessed through the BUS 450 policy analysis and upper level 

concentration project assignments.  

 Diversity – Students will analyze the traditions and values of a variety of 

cultures.Diversity is a key foundation for BAD practitioner and is a mandatory 

component of our accreditation that is infused throughout our curriculum.   

 Creative and Aesthetic Sensibility –Student will examine the products of human 

creativity in such endeavors as painting, sculpture, theatre and music. Creativity as a 

foundation for expression and is reinforced in the foundational BUS 206 

Entrepreneurship coursework. Upper level BUS coursework require students to infuse 

creativity and sensibility in their assignments.  Some specific courses that require these 



   

  

skills are Business Communications, Marketing, Management, Human Relations, 

Salesmanship, and Advertising, 

 Natural Science-Students will understand the natural world through systematic 

observation, by analyzing data and by forming, testing and revising hypotheses. The 

GE requirement for natural science help BAD students to formulate hypotheses and test 

if their assumptions represent the population or anecdotal. These concepts are 

reinforced through both economics courses, statistics, corporate finance, marketing, and 

marketing research courses. 

 Social Science- Students will study the behavior of people and employ the principles 

of science to explain both group and individual behavior.Social Science is a foundation 

for BAD practice and understanding. Students in BAD must take a required 6 credit 

hours of Social Sciences to strengthen their understanding of group and individual 

behavior.  

 

Program Activities: 
Student Performance Day Activities (Assessment Day): 

Describe the department assessment day activities. Please articulate the nature of the assessments are 

conducted, explain the process for assessment that happens on these two days.  Include the schedule of 

assessment day for your program. What does the data and outcomes tell you? What changes will you 

make as a result of the data? What areas are successful for the program? 

Table 5 supports the previously discussed detail description of the BAD program’s Assessment Day 

activities, nature of the assessment conducted, and process for assessments.  

Date Times Who Activity Location 
Tuesday, March 4 
  
ACC, BADM, & MIS 
Seniors 

8:00 
  
9:00 
 
10:00  
  
11:00 

 Seniors Only (approx. 12) 
 
 Seniors Only (approx. 12)  
 
 Seniors Only (approx. 12)  
  
Seniors Only (approx. 12)  

Focus Group  Burton 216 

Tuesday,  March 4 
 
ACC, BADM, & MIS 
Juniors 

12:00 
  
1:00 
 

 Juniors Only (approx. 14) 
 
Juniors Only (approx.. 14) 

Focus Group Burton 216 

Tuesday, March 4 
 
ACC, BADM, & MIS 
Sophomores 

2:00 
 
3:00 
  

Sophomores Only (approx. 9) 
 
 Sophomore Only (approx. 9) 

Focus Group Burton 216 

Tuesday, March 4 
 

9:00 
 

Freshmen Only 
 

Business 
Informational 

Burton 100 



   

  

ACC, BADM, & MIS 
Freshmen 

1:00 
 

Freshmen Only Program 

Wednesday, March 5 9:00 – 11:00  
Lee Bailey 

 ACC &BADM Seniors and 
Freshman 

Peregrine Test Burton 206 

Wednesday, March 5 1:00 – 3:00 
Steve 
Huenneke 

 ACC & BADM  Seniors and 
Freshmen  

Peregrine Test Burton 206 

Wednesday, March 5 9:00 – 11:00 
Linda Duke 

BADM Juniors & 
Sophomores 

DECA  Test Burton 216 

   

Because of the Assessment Day focus groups and surveys results, the BD faculty recommends the 

following:  

 Add or update technology in the Burton Building 

o Add big screens or monitors that align with the changing trends in technology used in 

everyday business.  

o Promote the Individual Study room and fix technology kinks. 

o Increase Think Tank usage to lower class and other majors through fliers, in-class 

assignments, and ThinkTank demonstrations. 

 Add or update the technology in the major’s coursework.  

o Use computer “games” to stimulate critical thinking and decrease boredom 

o Provide more IPad or laptop interactive exercises as part of classroom experience 

o Survey students on a semester-by-semester basis about the technology in the 

coursework (TQM approach) 

o Add Graphic Design to the major or concentration coursework 

 

 Provide more exposure to the professional world 

o Invite more speakers (alumni) to talk about their experiences and give advice to gain a 

greater understanding as to whether class functions will best serve students post-

graduation.  

o Schedule opportunities to go to real businesses and help with ongoing projects to get a 

greater feel for work expectations in the real world.  

 

 Increase an internship awareness 

o Require events that explain the internship and its requirements.   

o Continue to educate students on the Internship website and Internship bulletin boards 

o Provide better access to Internship packets 

 

 Improve Business Division communication to majors 

o Address the reasons that students are not reading the BD newsletter. 

o Continue to utilize bulletin board for information regarding internships and job 

opportunities. Explore adding other vital information to these boards. 

  



   

  

 Continue to use the TVs in Burton, but explore how to increase the amount of time students 

watch business news on the TV’s in Burton. 

 

  Establish a consistent grading system for group work among the BD faculty. 

  

 Next year’s marketing research class could focus on surveying business faculty and adjuncts 

professors to gain a better understanding of what and how they think improvements should be 

made to the business programs. 

 

 Use the Alumni Advisory Board as a pilot study and expand the survey to a larger number of 

alumni to improve the validity of the results. 

 

Because of the Peregrine Tests, the BAD faculty discussed increasing Human Resource and 

Organizational Behavior content in the Marketing and Management coursework. Several faculty 

members suggested changing Human Relations to Human Resources or offering a concentration or 

minor in those related areas. The faculty agreed that the BAM core or concentration does not include 

the subtopic Operations Production and the current BD faculty members lack the expertise in this 

content area.  

In response, the Marketing and Management faculty agreed to add assignments that will increase 

students’ knowledge of Human Resources and Organizational Behavior. A committee will meet during 

the summer to develop a concentration or minor in Human Relations and/or Organizational Behavior. 

The committee will present their proposal at the August BAD meeting for further consideration. The 

2014-2015 Peregrine Tests will not include Operations Production as a Management subtopic. 

Senior Achievement Day Presentations: 

Describe program Senior Achievement Day activities? What benefit does the program gain from the 

activities? What if any assessment of students happens on this day? What changes if any will occur due 

to what students and faculty learn on Senior Achievement Day’s? 

The Senior Achievement Day activities include an assessment of 3 to 4 teams from each semester BUS 450 

students’ who present their stockholder’s report and presentations. Generally, the BAD faculty and 2-3 

outside evaluators attend the presentations. This provides BAD faculty insights into how much students 

applied their areas of expertise when integrating the key components of the BAD program and 

concentration objectives. In addition, the BD faculty can use the outside evaluators’ assessment to measure 

how well students meet the real world application approach in their areas of expertise.   

 

This year, evaluators filled out a qualitative survey that assessed the overall capstone project. The comments 

included that the Capstone course stresses the importance of teamwork and real world application. It 

forces students to look at most of the core program courses (e.g., accounting, finance, marketing, 

management, statistics, mathematics, communications, and technology), and not just students’ area of 

concentration. The course addresses some program objectives. However, it does not address all the 



   

  

program objectives (e.g., ethics, economics, leadership, and legal). Some of the suggestions included 

that the game needs some individual assignments that will put pressure on the weaker students to 

perform and improve fair grading. The course should require individual projects that relate to 

student’s concentrations and objectives not included in the simulation game. The evaluators should 

receive the stockholder’s reports at least 2 days in advance of presentations.  

This year, the evaluators expressed disappointment with the quality of stockholder’s reports. In 

addition, the class average for the spring, 2014 COMPX was 49.50%. The highest score was 68.1% (681) 

and the lowest score was 25.5% (244).  In spring, 2013, the highest score was 800 and the lowest was 

400. Some evaluators said the simulation game inaccurately aligns with the program’s course content. 

The game is different from the Marketing social media marketing options in the Marketing class, the 

retained earning in the finance course, and just-in-time inventory options in the real world (Unilever 

manager) . In response, two faculty members will attend a 3-day conference in July in Chicago, Illinois 

to gain a better understanding on how to improve students’ success. 

Service Learning Activities: 

How is service learning infused in the coursework within your department?  Is service or community 

engagement in the program mission? Describe the Service Learning Activities that your students and 

department engaged in this past year. How did the activities improve student learning? How did the 

activities benefit the community?  

Dr. Linda Duke included a service-learning project in the Retail Management course. Last year, 

students worked with the local Shelter Workshop for physically and mentally handicap adults to 

improve their work area to increase productivity. This project allows students to learn how work with 

different adults in our society. This benefited the community by improving the productivity levels of 

handicapped adults. 

Program Sponsored LEAD Events: 

Highlight lead events sponsored by program faculty that are connected to program or general 

education objectives for the past academic year.   Include a total number of lead events program faculty 

sponsored. 

Linda Davis and Murphy Tetley sponsored several LEAD events educating students about technology 

updates.   Steve Huenneke sponsored a LEAD titled: “Half Truths, Insane Ideas, Gas Masks and Scud 

Missiles”. Lee Bailey and David Forster sponsored two events about how to obtain internships that will 

enhance future career opportunities.  

Student Accomplishments: 

Highlight special examples of student successes in the field (academic: mentor-mentee, conference 

presentations, competitive internship, journal acceptance; extra-curricular: horse show championship, 

art exhibit). This is for any accomplishments that a student achieved outside of course work or the 

normal expectations of student success. 



   

  

The BAD students’ accomplishments were as follows: 

o In February, 18 students attended the State DECA conference at the Lake of the Ozarks, 

Missouri.  As a result, 2 students placed 2nd in Entrepreneurship, one student won 2nd 

place in professional sales, one student won 5th place in Hotel & Lodging, one student 

won 5th place in Retail Management, one student won 3rd place in Travel & Tourism, and 

one student won 5th place in Travel & Tourism.  

o In March, two students attended the American Marketing Association Conference in St. 

Louis with Dr. Duke.  

o In April, 2 students attended the DECA International Conference in Washington DC, 

and placed in the top 10.  

o  In January, Dr Jahnae Barnett selected Kyle Matthews as one of the strongest 

internships completed over the summer.  

o In April, Linda Duke accompanied two students to the BOOM competition in Columbia 

on in the Windsor Auditorium-Stephens College. The BOOM completion is an annual 

event sponsored by REDI (Regional Economic Development Inc., Columbia, MO). The 

sponsors choose the best entrepreneurial “pitch” event with cash prizes.  

Faculty Accomplishments: 

Highlight any faculty accomplishments that supersede the normal expectations of program faculty. 

(Examples: journal acceptance, presentation at a national conference, off campus art show exhibit or 

other community/professional honor) 

The Business Faculty accomplishments included:  

 Linda Duke coauthored (with Dr. Julie “JP” Palmer Schuyler) a paper, which was accepted for 

presenting at OBTC conference at Vanderbilt University. The title is  “Implementing Team 

Projects with Local Corporations in Management & Marketing Classrooms: Developing Student 

Voice to Communicate Results & Opportunities to Managers”. 

 Lee Bailey attended the ACBSP Conference on October 9 in Lincoln, Nebraska. 

 Lee Duke presented at the Midwest Academy of Management on Oct 10 in Milwaukee, WI 

 The Regional Business Review accepted Linda Duke’s research/article for June 2014 publication. 

The title is “Relationships Between Students’ Psychological Capital, Mentoring and Career 

Commitment”. 

Alumni (Recent Graduates) Accomplishments (past year graduating class): 

Results of Alumni survey and how well the program prepared them for their profession, this data is 

collected ourselves from contact with students. We can ask the alumni office to share what information 

they have on your graduates and then provide your own input to the data. Discuss special honors or 

positions earned by recent graduates of the program. This can be done on survey software, facebook, or 

an alternative platform that allows the information to be collected. 



   

  

In December 2014, the BAD developed a Business Program LinkedIn account. Currently, the account 

includes 175 alumni. Table 6 illustrates a small sample taken from an Excel spreadsheet. This sample 

includes alumni from the five concentrations, year of graduation, current position, and employer listed 

on their LinkedIn profile. One staff person provides a weekly updates on an Excel spreadsheet 

including new member’s position, changes in position, certifications earned, geographic location, year 

of graduation, and working in field of major.   

Alumni Name Expert 
area 

Grad 
Date 

 Certifications 
or Additional 
Degree 

Position Employer 

Megan 
Bornhauser 

MGT 2011 MA-Human 
Resource 
Trainer  

Assistant HR Saks Fifth 
Avenue 

Jeff Smith ACC 2012 CPA Audit Staff II Lane 
Gorman 
Trubitt, 
PLLC 

Oluwarotimi 
Darmola 

MGT 2012 MBA IT/Business 
Project Manger 

Blue Cross 
Blue Shield 

Gabiel George MKT 2011 MBA Dir. of Internet 
Marketing 

Media 
Bucket 

Tanner Edwards MIS 2010 MBA Sales & Social 
Media 

Farmers 
Insurance 

Gregory Baker FIN 2011 Bachelor Senior Analyst Cerner 
Corporation 

Kelli Holland MIS 2010 MBA Training & 
Communications 

Manager 

University 
of Missouri  

Michael Brown MIS 2012  Internet & 
Computing 

Core; 
 Certified 

Specialist in 
Microsoft 

Word 

Programmer PDS Cortex 

Beth Outz MIS 2012 MBA Director  of 
Communications 

& Education 

MO Beef 
Ind. 
Council 

Christyan Busato ECN 2012 Bachelor Financial 
Analyst 

Genter 

Chad Barnes FIN 2009 MBA Credit Analyst FCS 
Financial 

Stephan Brocks FIN 2009 Series 7 Financial Baytide 



   

  

Advisor 

Andrea 
Hutchinson 

MIS  2013 Bachelor Quality Analyst IBM 

Marissa 
McPherson 

ACC 2012 Bachelor Branch Office 
Specialist 

MHC 
Kenworth 

Bridgette Doig MKT 2012 Bachelor Account 
Executive 

Wayferry 
Software 

Matt Bruno ACC 2010 MBA & 
Certified Fraud 

Examiner 

Pharmacy 
Investigator 

Express 
Scripts 

 

In addition, the BAD faculty established an Alumni Business Advisory Board, which will meet every 

October. The results from the October 2013 focus groups and survey are in the attached 2014 Marketing 

Research Report. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



   

  

Assessment Rubric 

Annual Assessment Report 
Assessment 

Component 

Assessment 

Reflects Best 

Practices 

Assessment Meets 

the Expectations of 

the University 

Assessment 

Needs 

Development 

Assessment is 

Inadequate 

Comments: 

Learning 

Outcomes 

 Posted 

measurable 

program 

learning 

outcomes 

(objectives)  

 All outcomes 

are 

developed 

and include a 

mix of 

assessment 

measures. 

 Measurable 

program learning 

outcomes.  

 Learning 

outcomes are 

clearly articulated.  

 Program 

learning 

outcomes have 

been identified 

and are 

somewhat 

measurable 

 

 Program 

learning 

outcomes are 

not clear or 

measurable 

   

Assessment 

Measures 

 Multiple 

measures are 

used to assess 

a student-

learning 

outcomes. 

 Rubrics or 

guides used 

are provided.  

 All 

measurement

s are clearly 

described. 

 Specific measures 

are clearly 

identified 

 Measures relate to 

program learning 

outcomes.  

 Measures can 

provide useful 

information about 

student learning.  

 

 Some 

measurements 

are described, 

but need further 

description. 

 Assessment 

measures do 

not connect to 

learning 

outcomes 

(objectives).  

 Assessment 

measures are 

not clear. 

 No 

assessment 

measures are 

established. 

   



   

  

Assessment 

Results 

 All learning 

outcomes are 

assessed 

annually; or a 

rotation 

schedule is 

provided. 

 Data are 

collected and 

analyzed to 

evaluate 

prior actions 

to improve 

student 

learning.  

 Standards for 

performance 

and gaps in 

student 

learning are 

clearly 

identified. 

 A majority of 

learning outcomes 

assessed annually. 

 Data collected and 

aggregated are 

linked to specific 

learning 

outcome(s). 

 Data are 

aggregated in a 

meaningful way 

that the average 

reader can 

understand. 

 Standards for 

student 

performance and 

gaps in student 

learning are 

recognized. 

 Data collected 

and aggregated 

for at least one 

learning 

outcome 

(objectives). 

 Data collection 

is incomplete  

 Standards for 

student 

performance 

and gaps in 

student learning 

are not 

identified. 

 Learning 

outcomes are 

not routinely 

assessed. 

 Routine data 

is not 

collected. 

 N/A Program 

is too new to 

have collected 

assessment 

data. 

   

 

 

 

Assessment 

Component 

 

 

 

Assessment 

Reflects Best 

Practices 

 

 

 

Assessment meets 

the expectations of 

the University 

 

 

 

Assessment 

needs 

Development 

 

 

 

Assessment is 

Inadequate 

 

 

 

Comments: 

Faculty 

Analysis and 

Conclusions 

 All faculty 

within the 

program 

synthesize 

the results 

from various 

assessment 

measures to 

form 

conclusions 

about each 

learning 

outcome. 

 Includes 

 Program faculty 

receive annual 

assessment results 

and meet to 

discuss 

assessment 

results.  

 Specific 

conclusions about 

student learning 

are made based 

on the available 

assessment 

results. 

 Some program 

faculty receive 

annual 

assessment 

results 

 Faculty input 

about results is 

sought 

 Faculty input 

is not sought. 

 Conclusions 

about student 

learning are 

not identified. 

 N/A Program 

recently 

started or too 

few graduates 

to suggest 

any changes. 

   



   

  

input from 

adjunct 

faculty. 

 Includes 

input from 

outside 

consultant. 

Actions to 

Improve 

Learning and 

Assessment 

 A 

comprehensi

ve 

understandin

g of the 

program’s 

assessment 

plan and 

suggestions 

for 

improvement

. 

 Clearly stated 

adjustments 

in curriculum 

as a result of 

assessment 

data.  

 Description of the 

action to improve 

learning or 

assessment is 

specific and 

relates directly to 

faculty 

conclusions about 

areas for 

improvement.  

 Description of 

action includes a 

timetable for 

implementation 

and identifies 

who is responsible 

for action 

 Actions are 

realistic, with a 

good probability 

of improving 

learning or 

assessment. 

 At least one 

action to 

improve 

learning or 

improve 

assessment is 

identified. 

 Adjustments to 

the assessment 

plan are 

proposed but 

not clearly 

connected to 

data 

 Minimal 

discussion of 

the effectiveness 

of the 

assessment 

plan; minimal 

discussion of 

changes, if 

needed. 

 No actions 

are taken to 

improve 

student 

learning. 

 Actions 

discussed are 

not connected 

to data results 

or analysis. 

 N/A Program 

recently 

started or too 

few graduates 

to suggest 

any changes. 

   

 

 

Additional Comments:  

 

 I noticed there was a budget request for the Peregrine test and the external evaluators, but what about 

the Collegiate DECA exam and the CompXM? Do we pay for our students to take those exams?  

 



   

  

One thing that would be helpful in the data part of the report would be the number of students being 

assessed? It is not clear to the reader if there are 30 students or 3 students in the evaluation. Are any of 

the methods used connected to a course? I know much of it is assessment day and outside evaluations, 

but I am just trying to see if anything is within the course. 

 

For the CompX test, I see that is evaluates overall business knowledge, but it is compartmentalized all 

the objectives and concentrations?? I am just looking at the methods used for assessment and how they 

are all the same on each objective, even the concentrations. This just makes me wonder if the exam 

truly does apply to that many objectives? If it does, that is great, just a thought.   

The report is well written and the supporting documents are extremely beneficial in clarifying the 

content.  

 

The attached excel sheet showing the 12 various topics covered is very helpful. Thank you for 

including that supplemental information to the report. The Marketing research report was also very 

helpful and interesting to read. Well done! 


