
 

MAJOR/MINOR ASSESSMENT INSTRUCTIONS 
 

Each academic department (major and stand-alone minor) will submit annual reports on student learning. The Division Chair is 
responsible for assigning responsibilities for reporting. Submit reports to the Director of Academic Assessment no later than 
June 15 each year.  

 
The report should include the following sections: 
 
1. Profile 
 
2. Program Objectives matrix 
 
3. Assessment of Major/Minor—a template is included for you to complete the assessment in chart form. The six categories listed 

in the chart are required. You may add additional categories as needed to assist with decision making. 
 
4. Program Changes Based on Assessment—This section should be used to “close the loop” in your assessment processes. 

Review and describe recommendations from previous year(s) and progress in implementing them. 

 
5. Additional information as determined by the division (optional) 
 
 

Additional Information  
 
Be specific about Recommendations for Action. Examples of changes based on assessment: 
 
1. Improvements in the assessment process (develop a rubric that measures what you are looking for, use outside evaluators, 

create an exam for juniors to take on assessment day, meet with students as a group one week before assessment day to 
discuss the process, etc.) 
 

2. Recommendations about student learning might involve specific changes in course content or teaching methods (include a unit 
on [describe the curriculum] in [provide the course number], implement presentations in [identify the course], increase the 
coverage time of [you name the component] in [course number].   

 



 

 Business Administration 
Annual Assessment Report 

May 15, 2013 
 

PROFILE 
Number of majors: 77   * 

 

Number of EDU majors:  * 

 

Number of faculty: 6 full-time part-time 

The Business Administration major numbers have remained approximately the same.  Although not gaining in majors, many of our courses are 

required by other majors on campus (Sports Management and Equestrian Administration).  We do not anticipate needs for increasing or decreasing 

division personnel. 

 

Business Major Program Objectives 
 

Upon completion of this program, students will be able to do the following: 
 

1. Analyze and interpret real-world economic phenomena through the use of basic economic theories and tools. 

 

2. Manipulate and interpret financial data as they relate to the analysis of financial statements (ratio analysis), economic models, and market 

research. 

 

3. Analyze and interpret human dynamics in a business context. 

 

4. Communicate clearly both orally and in writing, with demonstrated abilities in leadership, persuasive communications (sales skills), and 

teambuilding. 

 

5. Systematically formulate and justify personal positions in relation to management decision-making. 

 

6. Systematically assess complex issues in relation to business ethics and legal issues. Student will be able to formulate and defend personal 

judgments pertaining to such issues. 

 

7. Utilize computer-related applications as a business decision-making tool. 

 

8. Integrate all the various business principles, concepts and methods. 



 

 

BUSINESS MAJOR PROGRAM OBJECTIVE 

Measurement Chart 
Objective Measurement of 

Objective 

Who is responsible and When will it be done 

1.  Analyze and interpret real-

world economic phenomena 

through the use of basic 

economic theories and tools 

*Submission of market 

research data analyses 

Instructor in:  BUS 206, 231, 415, 450; ECN 251,252;MAT 

120;BUS 431,221,435,348;ECN 323,355,353 

2. Manipulate and interpret 

financial data as they relate to 

the analysis of financial 

statements (ratio analysis), 

economic models, and market 

research. 

*Demonstration of 

financial statement 

compilation 

Instructor in:  BUS 206,231,321,415,450;ACC240,241;MAT 

120;BUS 431,461,221,435 

3. Analyze and interpret 

human dynamics in a business 

context. 

*Role play exercises Instructor in:  BUS 206,231,321,351,450,328,421,461,221 

4. Communicate clearly both 

orally and in writing, with 

demonstrated abilities in 

leadership, persuasive 

communications (sales skills), 

and teambuilding. 

* Group and individual 

presentations 

Instructor in:  BUS 

206,321,332,351,450,309,328,431,461,438,307,348,421 

5. Systematically formulate 

and justify personal positions 

in relation to management 

decision-making. 

*Written projects and 

presentations 

Instructor in:  BUS 

206,321,351,415,450,309,328,431,435;ECN355;GEO201/202; 

ECN353;BUS307,421;BUS421 

6. Systematically assess 

complex issues in relation to 

business ethics and legal 

issues. Student will be able to 

formulate and defend 

personal judgments pertaining 

to such issues. 

*Written projects and 

presentations 

 

 

Instructor in:  BUS 

206,321,335,351,415,450,BUS435;ECN323;GEO201/202, 

BUS307,421 

7. Utilize computer-related *Demonstration of market Instructor in:  BUS 



 

applications as a business 

decision-making tool 

research analyses 

*Computer assisted 

compilation of financial 

statements 

231,321,415,450;CISelective;BUS461,221,435 

8. Integrate all the various 

business principles, concepts 

and methods 

  

 

*Successful application 

and completion of a 

business internship 

*Success in capstone class 

in business policy and 

procedure 

Instructor in:  BUS 

206,321,351,415,450;BUS435;ECN323;BUS421 

 

 



 

BUSINESS MAJOR 
PROGRAM OBJECTIVES 

COURSE MATRIX 

ADVERTISING and MARKETING CONCENTRATION 
 

 
Course Obj. 1 Obj. 2 Obj. 3 Obj. 4 Obj. 5 Obj. 6 Obj. 7 Obj. 8 

ACC 240  X       
ACC 241  X       
BUS 206 X X X X X X  X 
BUS 231 X X X    X  
BUS 321  X X X X X X X 
BUS 332    X     
BUS 335      X   
BUS 351   X X X X  X 
BUS 415 X X   X X X X 
BUS 450 X X X X X X X X 
CIS elective       X  
ECN 251 X        
ECN 252 X        
MAT 114 X X       
MAT 120 X X       
Advertising & 

Marketing 

Concentration 

(15 hours) 

        

BUS 309    X X X   
BUS 328   X X X X   
BUS 431 X X X X X X   
BUS 461  X X X  X X  
Elective-BUS, 

ECN, or ACC 

  

        

 

 

 



 

BUSINESS MAJOR 
PROGRAM OBJECTIVES 

COURSE MATRIX 

ECONOMICS and FINANCE CONCENTRATION 

 
 

 

Obj. 1 Obj. 2 Obj. 3 Obj. 4 Obj. 5 Obj. 6 Obj. 7 Obj. 8 

ACC 240  X       

ACC 241  X       

BUS 206 X X X X X X  X 
BUS 231 X X X    X  
BUS 321  X X X X X X X 
BUS 332    X     
BUS 335      X   
BUS 351   X X X X  X 
BUS 415 X X   X X X X 
BUS 450 X X X X X X X X 
CIS elective       X  
ECN 251 X        
ECN 252 X        
MAT 114 X X       
MAT 120 X X       
Economics & 

Finance 

Concentration 

(15 hours) 

        

BUS 221 X X X    X  
BUS 435 

Investments 
X X   X X X X 

ECN 323 X  X   X  X 
ECN 355 X    X    
Elective – 

ECN or ACC 
        

 



 

BUSINESS MAJOR 
PROGRAM OBJECTIVES 

COURSE MATRIX 

MANAGEMENT CONCENTRATION 

 
 

 

Obj. 1 Obj. 2 Obj. 3 Obj. 4 Obj. 5 Obj. 6 Obj. 7 Obj. 8 

ACC 240  X       

ACC 241  X       

BUS 206 X X X X X X  X 
BUS 231 X X X    X  
BUS 321  X X X X X X X 
BUS 332    X     
BUS 335      X   
BUS 351   X X X X  X 
BUS 415 X X   X X X X 
BUS 450 X X X X X X X X 
CIS elective       X  
ECN 251 X        
ENC 252 X        
MAT 114 X X       
MAT 120 X X       
Management 

Concentration 

(15 hours) 

        

BUS 307    X X X   
BUS 348 X  X X     
BUS 421   X X X X  X 
ECN 355 X    X    
Elective- BUS, 

ECN, or ACC 
        

 

 

 

 

 



 

BUSINESS MAJOR 
PROGRAM OBJECTIVES 

COURSE MATRIX 

MANAGEMENT of INFORMATION SYSTEMS CONCENTRATION 

 
 

 

Obj. 1 Obj. 2 Obj. 3 Obj. 4 Obj. 5 Obj. 6 Obj. 7 Obj. 8 

ACC 240  X       

ACC 241  X       

BUS 206 X X X X X X  X 
BUS 231 X X X    X  
BUS 321  X X X X X X X 
BUS 332    X     
BUS 335      X   
BUS 351   X X X X  X 
BUS 415 X X   X X X X 
BUS 450 X X X X X X X X 
CIS elective       X  
ECN 251 X        
ENC 252 X        
MAT 114 X X       
MAT 120 X X       
MIS 

Concentration 

(15 hours) 

        

CIS 100         
CIS 301         
CIS 434         
Elective- 

upper lever 

CIS (6 hrs) 

        

 

 

 
 

 Business Administration Assessment 



 

May 15, 2013 
 

Program Objective Method of Measurement Benchmark of Success Results/Outcomes 

(Include data) 

Recommendation for 

Action 

Date Recommended 

Action Will Occur 

1.  Analyze and 

interpret real-

world economic 

phenomena  

through the use of 

basic economic 

theories and tools. 

Rubric on comprehensive 

exam question. 

  

 

 

80% of those taking the 

test score 7 on 10 point 

scale. 

 

 

Still well below our 

benchmark.  Less than 50% 

score 7 points or better on 

either micro or macro 

questions.  Many students 

are using transfer credits 

and have not had ECN at 

WWU may be part of 

problems. 

Evaluate test questions.  

Continue to Separate and 

evaluate data on transfer 

students to see if there is a 

correlation. 

 

 

Dec 2013 – Capstone 

instructor 

  

 

2.  Calculate and 
interpret financial 

data as they relate 

to the analysis of 

financial 

statements (ration 

analysis) 

economic models, 

and market 

research. 

 

 

Report to Stockholders 
during Senior Assessment 

All teams score at least 7 
out of 10 on the written 

report to the stockholders 

All teams scored 8 or 
above on written 

stockholders’ reports.  The 

reports have shown 

substantial improvement 

over previous years.   

However, students 

continue to struggle with 

cash flow development and 

analysis. 

Continued use of 
stockholder assignments to 

Corporate Finance class 

with more emphasis on 

cash flow statements 

 

Continue coverage of  
financial statement formats 

in upper division 

accounting classes. 

  

Dec 2013 – economics and 
finance instructors 

 

 

 

3. Analyze and 
interpret human 

dynamics in a 

business context. 

 

 

Role plays and scenario 
development in capstone 

class. 

80% of students score 7 out 
of 10 on rubric scoring 

100% of students scored 8 
out of 10  

Continue use and look into 
use of on-line video 

exercises for different 

experiences. 

Dec 2013 – capstone 
instructor and honor 

students taking class 

4.  Communicate 

clearly both orally 

and in writing, 

with demonstrated 

abilities in 

leadership, 

persuasive 

communications 
(sales skill), and 

teambuilding. 

 

 

Presentation rubric for the 

stockholder report. 

 

 

 

 

Interview rubric used  for 

mock interviews for 
Student Performance Day 

All teams score at least 7 

out of 10 on their 

presentation of  report to 

the stockholders 

 

 

All students score 8 out of 

10 on their interview, 
resume, and cover letters. 

All teams scored 8 or 

above on their 

presentations. 

 

 

 

All students interviewed 

scored at 8 or better.   

No action necessary. 

 

No necessary action, but 

Recommend incorporating 

more outside evaluators 

when possible. 

Explain the limitations of 

the simulation game to the 
external judges (e.g. 

marketing and finance) 

 

Dec 2013 – Business and 

Economics Division 

Chairman 

 

 

 

5.  Systematically Presentation rubric for the All teams score at least 7 All teams scored at least 8 Continue team selection by No action necessary. 



 

formulate and 

justify personal 

positions in 

relation to 

decision making. 

 
 

stockholder report. 

 

 

out of 10 on their 

presentation of  report to 

the stockholders 

 

on their presentations. concentration, recognizing 

there is still not enough 

distribution to have a 

representative of each 

concentration on each 

team. 

6.  Systematically 

assess complex 

issues in relation 

to business ethics 

and legal issues.  

Student will be 

able to formulate 

and defend 

personal 

judgments 

pertaining to such 

issues. 
 

 

Rubric on comprehensive 

exam question. 

 

80% of students score 7 out 

of 10 on rubric scoring. 

Substantial improvement in 

legal analysis answers with 

100% scoring 8 out of 10.   

 

Still below benchmark in 

ethics analysis. Only 25% 

scored at benchmark and 

average score was 6 out of 

10. 

 

 

 

 Continued use of ethical 

discussions on Student  

Assessment Day for all 

declared Business 

Administration freshman 

and sophomores. 

 

Recommend more ethics 

discussions in all business 

classes. 

All instructors. 

7.  Utilize computer-

related 

applications as a 

business decision-

making tool. 

 

 

Presentation rubric for the 

stockholder report. 

 

 

 

 

Test scores on the national 

exam (CompXM ) given 

on the business simulation. 

All teams score at least 7 

out of 10 on their 

presentation of  report to 

the stockholders 

 

 

Class average of greater 

than 50th percentile. 

All teams scored at the 

recommended level. 

 

 

 

 

Spring 2013  class average 

improved to 60th percentile.  

Substantial improvement in 

this statistic.   

 

 

 

 

 

 

 

Continue use of CompXM 

Continue monitoring 

results and maybe raising 

our benchmark. 

 

 

 

 

8. Integrate all the 

various business 

principles, 

concepts, and 

methods. 

Presentation rubric for the 

stockholder report. 

 

All teams score at least 7 

out of 10 on their 

presentation of  report to 

the stockholders 

 

All teams scored 8 out of 

10 on their presentations. 

 

 

Continue use of outside 

reviewers from the 

community. 

 

Continue to encourage 

more competition among 
class teams and nation-

wide competition for all 

competition measures of 

success (stock price, 

cumulative profit, etc) 

Capstone instructor and 

Business and Economics 

Division Chairman 



 

 



 

Program Changes Based on Assessment 
(closing the loop) 

 

Improvements in the Assessment Process 
 

The Business and Economics Division continue to use an assessment based on class percentage 

measures of success.  All Business and Economics faculty participated in Student Assessment 

Day and Senior Performance Days. We will continue to work on activities relevant to our 

ongoing monitoring of our students’ progress.  We continue to compare our students to nation-

wide test results for evaluation of business knowledge.  We have on-going discussions about the 

results of this report during our Business and Economics Division meetings.  We also meet 

immediately after the Senior Performance Days to discuss individual and group assessment of 

our Senior Stockholders’ Reports.  

 

This year, David Forster and Brenda Popp meet with the Policy and Procedure students to gain a 

better understanding of the BED strengths and weaknesses in their course and overall academic 

experiences. The students commented the following: 

 TQM was not emphasized in previous management courses but was an important 

component in the Cap simulation competition 

 The Cap simulation Social media components were outdated and did not include current 

media (e.g., Facebook, Twitter etc.) 

  The Cap simulation did not allow students to track individual performance of each 

marketing component. 

 The Cap simulation did not allow students to use retain earnings for growth opportunities. 

  

 

 

Program Changes Based on Assessment Results 
 

The Business and Economics Division will continue to monitor the discrepancy we see in 

transfer students and their lack of fundamental business concepts.  We are concerned that the 

number of students transferring common studies/core business major requirements (economics 

and ethics) may be effecting our assessment in those areas.  We will continue to discuss a 

minimum grade point and/or qualifying exam to declare a business major.  In our Assessment 

Day focus groups transfer students were significantly less aware of internships.  This may be an 

indicator that there are other significant differences.  We did not track transfer students grades, 

but may do so in the future. 

External capstone judges and faculty identified a gap between the student’s ability to apply class 

knowledge and the Capstone Simulation parameters. For example, the Marketing class 

emphasizes the use of social media and the simulation does not provide that option. The finance 

and accounting class emphasizes retained earnings as a source of funds for growth and the 

simulation only allows retained earnings the option to pay out dividends or buy back shares. 

Our recommendation is for BD faculty to outline the limitations of the simulation, pertaining to 

their respective emphasis, to the students at the beginning of the semester.  

 



 

We continue to see substantial improvements in the analysis, presentation, and reports in our 

capstone class.  We also recognize huge improvements in the nation-wide testing assessing our 

students’ business knowledge.  This is evident in the following DECA 2013 State and 

International Competition Results (see below).  

 

 

Collegiate DECA 2013 State Competition 
Again, this year, our WWU students continue to demonstrate their top-quality abilities, 

including the equivalent education that they receive from WWU by walking away from 

Collegiate DECA 2013 State Competition with numerous awards.  Nineteen students from 

WWU traveled to Lake of the Ozarks one day early to avoid the ice storm. Most of the 

competing schools as well traveled to the lake one day early. The result was around 170 students 

competing at Collegiate DECA 2013 State Competition. Usual attendance for this competition is 

between 165 to 175 students. 

WWU entered nine events.  Of those nine events, WWU placed 1st in 5/9, and placed 2nd 

in 4/9. Please see details below and congratulate all of the students attending for their dedication 

and hard work.  

Students may not realize that they do not have to be a business major or minor to be 

involved or compete in Collegiate DECA, any student can join, as there are many areas available 

for students to compete.  This year, Tara Seboldt who is not a business major or minor competed 

in Business Ethics and Travel/Tourism.  She and Tricia Jackson placed 2nd in Business Ethics 

and Tara placed 1st in Travel and Tourism (they handed Tara a case study involving equestrian 

actives…Tara is an equestrian major…thus, 1st place)! 

International Collegiate DECA competition will be held in April at Anaheim California.  

1st Place Winners- 

Entrepreneurship-Olivia Koselansky, Naomi Starr, Lacee Floyd 

Web Design-Katie Gannon 

Professional Sales-Andy Davis 

Restaurant and Food Service Mgmt-Andrea Hutchinson 

Travel and Tourism-Tara Seboldt 

 

2nd Place Winners 

Business Ethics-Tricia Jackson and Tara Seboldt 

Entrepreneurship-JP Parra and Matt Steiniger 

Banking, Financial Services-Matt Steiniger 

Retail Management-Olivia Koselansky 

 

3rd Place Winners 

Professional Sales-Maryiah Fulsom 

Entrepreneurship-Kasey Radcliff 

5th Place Winners 

 

Banking, Financial Services-Naomi Starr 

Corporate Finance-Joe Parenteau 



 

WWU Collegiate DECA Wins BIG at International 

Competition!!! 

April 23, 2013 

 

Olivia Koselansky, Naomi Starr, and Lacee Floyd won 1st place, plus $1000.00 for their 

Entrepreneurship Project on Starting a New Business at Collegiate DECA International 

Competition held in Anaheim CA. from April 16-21, 2013. 

This event has been dominated by a single, larger university for years. WWU really “upset 

the cart” by placing 1st.   This is an amazing (but, not a surprising) accomplishment in 

which the entire campus should take pride!!! 

The following students from WWU traveled to Anaheim, CA with their advisor, Dr. Linda 

Duke, to compete at the Collegiate DECA International Competition with around 1200 

other college students in various events.  

These students first had to qualify at regional competitions to be eligible to compete at 

international competitions. The students include Katie Gannon (Web Site Design), Andy 

Davis (Professional Sales), and Olivia Koselansky, Naomi Starr, Lacee Floyd 

(Entrepreneurship, starting a business). Andy Davis did make it through to the 

preliminary round.  

All students attended seminars, enjoyed networking, and many competitions during the 

event. Men’s Warehouse was there to present on proper business attire for females and 

males.   

 

Dr. Linda Duke 

WWU Collegiate DECA Advisor 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

Assessment Rubric 

Annual Assessment Report 
Assessment 

Component 

Assessment Reflects 

Best Practices 

Assessment meets the 

expectations of the 

University 

Assessment needs 

Development 

Assessment is 

Inadequate 

Learning outcomes  Posted 

measurable 

program learning 

outcomes 
(objectives) are 

routinely shared 

with students and 
faculty 

 Measurable 

program learning 

outcomes 

(objectives).  
 Learning outcomes 

are posted on the 

program website.  

 Program 

learning 

outcomes 

(objectives) 
have been 

identified and 

are generally 
measurable 

 

 Program learning 

outcomes 

(objectives) are not 

clear or measurable 

Assessment 

Measures 

 Multiple 

measures are used 
to assess a 

student-learning 

outcome 
(objectives).  

 Emphasis on 

specific direct 
measures.  

 Rubrics or guides 

are used for the 

measures.  
 Measures are 

created to assess 

the impact on 
student 

performance. 

 All measurements 

are clearly 
described. 

 Specific measures 

are clearly 
identified 

 Measures relate to 

the program 
learning outcomes 

(objectives).  

 Measures can 
provide useful 

information about 

student learning.  

 

 General 

measures are 
identified (e.g. 

student written 

assignment) 
 Some 

measurements 

are described, 
but need 

further 

description. 

 Assessment 

measures do not 
connect to learning 

outcomes 

(objectives).  
 Assessment 

measures are not 

clear. 
 No assessment 

measures are 

established. 

Assessment Results  If not all learning 

outcomes 
(objectives) are 

assessed annually; 

a rotation 

schedule is 
established to 

assess all learning 

outcomes within a 
reasonable 

timeframe. 

 Data are 
aggregated and 

analyzed in a 

systematic 

 A majority of 

learning outcomes 
(objectives) 

assessed annually. 

 Data collected and 

aggregated are 
linked to specific 

learning 

outcome(s). 
 Data are 

aggregated in a 

meaningful way 
that the average 

reader can 

understand. 

 Data collected 

and aggregated 
for at least one 

learning 

outcome 

(objectives). 
 Data collection 

is incomplete  

 Standards for 
student 

performance 

and gaps in 
student 

learning are 

not identified. 

 Learning outcomes 

(objectives) are not 
routinely assessed. 

 Routine data is not 

collected. 

 N/A Program is too 
new to have 

collected assessment 

data. 



 

manner 

 Data are collected 
and analyzed to 

evaluate prior 

actions to 

improve student 
learning.  

 Standards for 

performance and 
gaps in student 

learning are 

clearly identified. 

 

 

Assessment 

Component 

 

 

Assessment Reflects 

Best Practices 

 

 

Assessment meets the 

expectations of the 

University 

 

 

 

Assessment needs 

Development 

 

 

Assessment is 

Inadequate 

Faculty Analysis and 

Conclusions 

 All faculty within 

the program 
synthesize the 

results from 

various 
assessment 

measures to form 

specific 

conclusions about 
each performance 

indicator for a 

learning outcome 
(objectives). 

 Includes input 

from adjunct 
faculty. 

 Includes input 

from outside 

consultant. 

 All program 

faculty receive 
annual assessment 

results and 

designate program 
or department 

faculty to meet to 

discuss assessment 

results in depth.  
 Specific 

conclusions about 

student learning 
are made based on 

the available 

assessment results. 

 Some program 

faculty receive 
annual 

assessment 

results 
 Faculty input 

about results is 

sought 

 Annual assessment 

results are viewed 
only by the faculty 

who authored the 

report.  
 Faculty input is not 

sought. 

 Conclusions about 

student learning are 
not identified. 

 N/A Program 

recently started or 
too few graduates to 

suggest any 

changes. 

Actions to Improve 

Learning and 

Assessment 

 All assessment 

methods, 

timetable for 
assessing, and 

evaluating the 

effectiveness of 

action plans are 
included. 

 A comprehensive 

understanding of 
the program’s 

assessment plan 

and suggestions, 

if needed, for 

 Description of the 

action to improve 

learning or 
assessment is 

specific and relates 

directly to faculty 

conclusions about 
areas for 

improvement.  

 Description of 
action includes a 

timetable for 

implementation 

and identifies who 

 At least one 

action to 

improve 
learning or 

improve 

assessment is 

identified. 
 The proposed 

action(s) 

relates to 
faculty 

conclusions 

about areas for 

improvement. 

 No actions are taken 

to improve student 

learning. 
 Actions discussed 

are not connected to 

data results or 

analysis. 
 N/A Program 

recently started or 

too few graduates to 
suggest any 

changes. 



 

altering 

assessment 
practices is 

articulated.  

is responsible for 

action 
 Actions are 

realistic, with a 

good probability of 

improving learning 
or assessment. 

 Adjustments to 

the assessment 
plan are 

proposed but 

not clearly 

connected to 
data 

 Minimal 

discussion of 
the 

effectiveness 

of the 

assessment 
plan; minimal 

discussion of 

changes, if 
needed. 

 

 

Additional Comments:  

 

 

The form did not ask for the number of minors, this should be on the form next year and would 

be good information to have included in the 2102-2013 report.  Next year we need to break down 

concentrations so that we can see how many student are in the various concentrations. 

 

The following is a copy of 2 sections of the report… the measurement chart:  

 

Objective Measurement of 

Objective 

Who is responsible and 

When will it be done 

1.  Analyze and interpret real-

world economic phenomena 

through the use of basic 

economic theories and tools 

*Submission of market 

research data analyses 

Instructor in:  BUS 206, 

231, 415, 450; ECN 

251,252;MAT 120;BUS 

431,221,435,348;ECN 

323,355,353 

 

And the assessment chart… 

 
Program 

Objective 

Method of 

Measurement 

Benchmark of 

Success 

Results/Outcomes 

(Include data) 

Recommendation 

for 

Action 

Date 

Recommended 

Action Will 

Occur 

9.  

Analyz

e and 
interpr

et real-

world 

econo

mic 

Rubric on 

comprehensive 

exam question. 
  

 

 

80% of those 

taking the test 

score 7 on 10 
point scale. 

 

 

Still well below 

our benchmark.  

Less than 50% 
score 7 points or 

better on either 

micro or macro 

questions.  Many 

students are using 

Evaluate test 

questions.  

Continue to 
Separate and 

evaluate data on 

transfer students 

to see if there is a 

correlation. 

Dec 2013 – 

Capstone 

instructor 
  

 



 

pheno

mena  

throug

h the 

use of 

basic 

econo
mic 

theorie

s and 

tools. 

transfer credits and 

have not had ECN 

at WWU may be 

part of problems. 

 

 

 

The identified approach to how the program is going to measure objective 1 stated that this 

would be market research data analysis and then listed the various courses… but in the 

assessment chart it is a comprehensive exam question. Is that the same comprehensive exam 

question used in all the of classes listed in the upper chart? What class are we talking about? It 

would be nice to have the question that you all are using and attach the rubric. I am confused on 

the explanation provided on how the objectives will be assessed and then the evidence on how 

they were assessed. The two charts done match up when you look at the plan and then what was 

administered.  

 

Minimal explanation on how the program intends to improve upon the areas where students did 

not meet the benchmark. There is no data on the concentration areas and how students performed 

within those specific courses. It would be helpful to see how students score in the various 

concentrations so that evidence is provided on the success of the specific area.  This would be 

helpful especially since not all concentrations have a major  (management, advertising and 

marketing, economics). 

 

Are there additional objectives for the various concentrations? If so how are they included in the 

program matrix.  

 


